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New  Dispriii  dissolves  faster 

The  new,  slimmer  Disprin  tablet  has  the  same  strength - 
and  it's  ready  to  take  in  half  the  time. 
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E.  Merck,  Darmstadt 

Western  Germany 


Please  contact  our 
local  affiliate  company 
for  further  information : 


BDH  Chemicals  Ltd. 
Merck  Industrial  Chemicals 
Poole  /  Dorset 
BH  12  4  NN 


Telephone  Telex  41186 
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For  the  patient 


For you 

Dispensing  generic  Sevodopa  prescriptions 
means  a  fresh  decision  every  time—it 
doesn't  happen  often  enough  to  form  a 
habit.  But  Larodopa  is  levodopa  in  a  form 
that  is  convenient  for  you  because  the 
double  scored  500mg.  tablet  will  fit,  simply, 
into  any  dosage  regime:  and, as  Larodopa  is 
the  most  economical  presentation  of 
levodopa, you  will  be  fully 
reimbursed  by  the  Pricing  Bureau. 

i/i7nov?  ..  /_  _  .  .  


Larodopa  tablets  are  double  scored  and  can 
be  broken  into  halves  or  quarters,  thus  pro- 
viding the  versatility  of  dosage  necessary 
for  the  effective  management  of  Parkin- 
sonism. Which  means  one  less  worry  for  a 
patient  who  has  quite  enough  to  worry  about. 
Further  information  is  available  on 
request  from:  Roche  Products  Limited 
15  Manchester  Square    /  \ 
London  W1M6AP.        <  ROCHE  > 
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Progress  at  a  price 

Rarely  has  a  Regional  conference  of  the  Pharmaceutical 
Society  dealt  with  the  real  mechanics  of  business. 
Cynics  might  say  the  Anglia  symposium  (p742)  was  a 
"Unichem  affair" ;  be  that  as  it  may  there  was  much 
to  be  learned. 

Inevitably  a  confrontation  occurred,  as  to  how  a 
pharmacy  should  be  run.  Was  there  really  room  for 
very  slow  sellers?  Could  chemists  afford  to  tie  up 
capital  in  doubtful  areas  of  slow  turnover  when  local 
government  bonds  were  currently  yielding  high  rates 
of  interest? 

Bearing  in  mind  the  number  of  pharmacies  that  are 
currently  in  the  Anglia  region  and  the  relative  few  who 
attended  the  meeting,  one  is  inevitably  drawn  to  the 
conclusion  that  the  topic  of  stock  control  was  not 
considered  a  high  priority.  How  many  pharmacies  are 
run  by  guess-work  or  on  guestimates  when  the 
important  buying  operation  takes  place,  and  how  many 
times  is  that  operation  concluded  on  real  management 
information  ? 

How  is  the  "one  twelfth  of  a  dozen  assorted" 
mentality  to  be  broken — by  "education"  or  "bankruptcy'  ? 
These  are  two  extreme  situations,  but  the  current 
inflationary  trends  are  likely  to  highlight  both  areas. 

But  "education"  was  the  aim  of  the  conference,  and 
it  was  made  clear  that  what  much  of  the  continent  has 
done  already  and  what  200  more  American  pharmacies 
are  doing  every  week,  could  be  made  to  work  in  Britain 
—namely,  introduce  computers  into  stock  control. 

Larger  multiples  and  the  wholesalers  are  of  course 
making  full  use  of  the  computer's  potential,  but  it  was 


perhaps  a  revelation  to  some  of  those  attending  the 
conference  to  realise  just  how  easily  the  pharmacy 
itself  can  be  encompassed  in  the  systems.  There  were 
many  attractions,  not  least  the  at-a-glance  presentation 
of  purchasing  statistics  which  enable  the  chemist  to 
reduce  his  stock-holdings  (25  per  cent  was  quoted) 
until  only  the  fast-selling  lines  are  kept.  Saving  in 
staff  time  and  pricing  accuracy  were  also  high  on  the 
list  of  advantages. 

But  there  is  a  price  to  pay  I  Sophisticated  systems 
cost  money,  and  must  justify  their  existence.  Stock 
ranges  must  be  cut,  but  who  knows  the  effect  of 
denying  Mrs  Jones  her  "bottle  of  the  usual"  if,  while 
making  her  special  purchase,  she  regularly  buys  other 
goods  and  drops  in  a  prescription  ?  Will  the  inventory, 
reduced  almost  to  the  level  of  the  supermarket,  lose 
too  many  customers  for  the  pharmacy?  And  will  the 
smaller  manufacturer  who  loses  his  distribution  go  to 
the  wall,  in  the  process  removing  from  the  market  many 
of  the  specialist  products  that  help  to  differentiate 
the  pharmacy  from  other  outlets?  None  of  these 
potential  dangers  seems  to  have  been  quantified. 

Inevitably,  progress  cannot  be  halted,  and  the  time 
may  not  be  far  removed  when  installations  now  in  use 
abroad  and  in  British  chains  are  familiar  sights  in 
smaller  pharmacies.  But  it  will  be  in  the  interests  of 
both  the  wholesalers  who  take  the  lead,  and  the  NPU 
as  guardian  of  the  independent,  to  carry  out  the  research 
necessary  to  ensure  that  any  impact  on  retail  pharmacy 
practice  is  beneficial,  rather  than  an  enforced 
alteration  of  its  character. 


'Effective'  sanctions  plan  without  multiples 


The  Leicestershire  Branch  of  the  National 
Pharmaceutical  Union  claim  to  have 
devised  a  sanction  plan  against  the 
Department  of  Health  which  would  be 
effective  without  the  participation  of 
multiple  chemists. 

A  Branch  spokesman  told  C&D  the 
essence  of  the  sanction  was  that  it  would 
involve  selected  areas  in  the  country, 
and  there  were  areas  where  the  multiples 
did  not  operate.  The  Branch  had  dis- 
cussed the  possible  use  of  sanctions  but 
any  proposal  had  to  be  realistic.  What 
had  crystallised  the  Leicestershire  plan 
was  the  action  of  nurses  who,  during 
their  pay  dispute,  picked  hospitals  where 
they  could  act  effectively. 

The  Branch  were  looking  for  "some- 
thing further"  from  the  negotiation  be- 
tween the  Central  NHS  (Chemist  Con- 
tractors) Committee  and  the  Department 
by  the  end  of  November.  If  it  was 
obvious  that  no  progress  was  being  made, 
they  would  press  for  action  and  discuss 
further  the  mechanism  of  applying  sanc- 
tions.   The    spokesman    added    that  a 


number  of  the  pharmacists  currently  at 
risk  of  having  to  close  down  were  single- 
handed  proprietors  in  their  50s  and  early 
60s  who  would  not  be  able  to  sell  their 
business  if  it  was  not  viable  and  so 
would  have  nothing  to  retire  on. 

Remuneration  at  'do  or  die' 
position  claim  contractors 

The  Wiltshire  Area  Chemist  Contractors 
Committee  has  written  to  the  Central 
NHS  Chemist  Contractors  Committee 
calling  for  the  acceptance  of  nothing  less 
than  the  full  amount  of  the  current  remu- 
neration claim. 

At  a  "militant"  meeting  recently  the 
Area  Committee  unanimously  decided 
that  local  chemists  should  apply  sanctions 
next  year  if  the  claim  is  not  met  by  the 
Department  of  Health  before  December 
31  (last  week,  p  685).  The  first  sanctions 
would  be  the  cessation  of  prescription 
sorting  in  doctor  order  and  clerical  work 
associated  with  NHS  prescriptions. 

In  the  letter  to  the  Central  Committee, 


the  Wiltshire  Committee  say  they  feel  the 
situation  is  now  in  a  "do  or  die"  state 
and  the  Central  Committee  should  no 
longer  accept  "temporary  measures  .  .  . 
second  best  or  'on  account'  payments." 
Having  stated  what  was  considered  to  be 
a  fair  remuneration,  "nothing  less  than 
this  should  under  any  circumstances  be 
accepted." 

Discounting  was  "unfair  and  not  realis- 
tic," and  the  town  chemists  had  pledged 
their  support  against  rural  dispensing  doc- 
tors. It  was  obvious  that  the  pharmacists 
meant  what  they  said  and  were  in  no 
mood  for  further  talks  but  demanded 
action  from  the  Ministry,  the  letter  con- 
cluded. 

Will  chemists  be  chemists? 

"Is  there  any  chance  that  chemists*  shops 
will  revert  to  being  chemists'  shops 
again?"  The  question  is  asked  by  a 
correspondent  to  London's  Evening  News 
on  Tuesday  who  complains  about  diffi- 
culty in  obtaining  a  steam  kettle  for  a 
child  with  whooping  cough.  "The  main 
selling  products  these  days  seem  to  be 
cosmetics,  beer  and  wine-selling  (sic)  kits 
and  slimming  products",  the  writer  main- 
tains. 
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'Greater  health  priorities 
than  State  pharmacy' 


Retail  pharmacy  was  not  crumbling  to  the 
extent  that  other  speakers  had  indicated, 
said  Mr  W.  M.  Darling  at  a  meeting  of 
the  Socialist  Medical  Association  on  Mon- 
day night  when  "Pharmacy  in  the  National 
Health  Service"  was  discussed.  Mr  Darling 
said  that  bearing  in  mind  the  current 
financial  situation  there  were  many  other 
aspects  of  patient  care  that  he  would 
provide  before  nationalisation  or  state 
involvement  in  retail  pharmacy.  Mr  R. 
Burke  Jones  had  earlier  reviewed  the  state 
of  retail  pharmacy  and  pointed  out  that 
only  40  per  cent  of  pharmacies  were 
owner  managed,  the  rest  were  company 
branches  "supporting  shareholders"  as 
well  as  their  staffs. 

The  rewards  in  pharmacy  had  not 
helped  their  survival  and  on  balance  he 
considered  that  pharmacists  were  getting 
fairly  poor  returns.  He  suggested  that  a 
substantial  number  of  pharmacists  would 
prefer  to  work  in  a  State  pharmaceutical 
service  and  if  the  State  became  involved 
in  providing  a  guaranteed  nationwide 
pharmaceutical  service  using  fully  the 
pharmacist's  training,  they  would  wel- 
come the  opportunities  given  and  the 
government  service  would  grow  at  the 
expense  of  the  commercial  establishments. 

EEC  pharmacy 

Mr  Darling  spoke  on  "EEC  and  phar- 
macy" and  dealt  with  the  various  draft 
directives.  He  said  he  hoped  that  "Europe" 
could  have  been  used  as  a  springboard  to 
ensure  the  geographical  distribution  of 
pharmacies  in  Britain.  All  had  seen  the 
effect  of  the  "pharmaceutical  free  for  all" 
with  the  leap-frogging  near  health  centres. 
He  hoped  the  government  could  produce 
legislation  in  the  interests  of  patients  to 
ensure  ready  access  to  the  comprehensive 
aspects  of  pharmacies  "which  do  more 
lhan  merely  provide  medicine".  He 
supported  the  view  that  a  pharmacist 
should  be  the  "responsible  person"  to 
supervise  the  manufacture  and  quality 
control  of  medicines. 

On  education,  he  did  not  think  the  pre- 
sent draft  directive  would  produce  a 
pharmacist  capable  of  really  serving  the 
patient.  It  was  important  at  this  transi- 
tional stage  that  the  profession  and  mem- 
bers of  the  government  should  discuss  it 
and  ensure  the  training  of  the  future 
pharmacist  was  adequate  in  the  changing 
world  of  therapeutics.  The  regulations 
should  be  flexible  and  "think  of  the 
patient  tomorrow".  Mr  Darling  thought 
that  redrafted  directives  would  maintain 
the  rights  of  commercial  companies  in 
pharmacy. 

The  third  speaker  was  Mr  David 
Warburton,  industrial  officer,  General  and 
Municipal  Workers  Union,  who  dealt 
with  "The  Public  Ownership  of  the  Drug 


Industry".  He  believed  that  the  chemical 
industry  was  moving  into  the  "speciality 
field"  and  quoted  a  number  of  the  leaders 
in  multinational  chemical  organisations 
who  had  recommended  the  adoption  of 
brand  names  and  marketing  techniques. 

He  doubted  if  it  was  justifiable  for 
pharmaceutical  companies  to  be  given 
the  self  protective  mechanism  of  price 
fixing  and  patents.  He  appreciated  the 
claim  that  industry  spends  more  on  re- 
search, but  the  industry  had  not  met  the 
challenge  to  justify  the  prices  it  charged 
on  the  basis  of  its  research  costs.  His 
union  had  asked  for  discussions  on  various 
proposals  including  the  establishment  of 
a  national  price  review  council,  a  national 
directory  of  prices  and  compounds,  a 
national  pharmacy  research  council  (to 
avoid    duplication    of    work),    a  drug 


The  "average"  pharmaceutical  employee 
earns  only  two-thirds  of  the  wage  paid  to 
the  average  lorry  driver,  say  the  authors 
of  a  recent  economic  survey  of  the  phar- 
maceutical industry,  Financial  Analysis 
Group  Ltd. 

In  their  introduction  they  state  that  the 
average  wage  in  the  UK  drugs  industry, 
at  £1,250  a  year  for  the  year  to  October, 
1973,  was  so  low  in  comparison  with  other 
UK  industries  that  "massive  wage  claims 
are  likely  before  long." 

Whilst  the  big  pharmaceutical  groups 
strengthen  their  hold  on  the  industry,  the 
smaller  firms  are  suffering  from  lower 
profitability,  and,  where  dependent  on  only 
a  few  product  lines,  are  likely  to  be 
merged  or  go  under. 

The  survey,  which  updates  and  enlarges 


licensing  authority  and  the  use  of  generic 
names  in  the  NHS.  Another  suggestion 
was  that  patents  might  be  reviewed 
annually. 

When  the  proposed  Industry  Act  was 
introduced  there  would  be  the  question 
of  the  involvement  of  the  government  in 
the  pharmaceutical  industry.  Mr  War- 
burton  said  all  these  matters  had  to  be 
given  serious  consideration.  He  felt  that 
the  social  accountability  of  the  industry 
should  not  be  left  until  the  perfect  form 
of  public  ownership  had  been  found. 

Drug  firms  to  collaborate 
over  research? 

The  Association  of  the  British  Pharma- 
ceutical Industry  is  investigating  the  pos- 
sibility of  drug  firms  collaborating  in  their 
research. 

Three  working  groups  aim  to  identify 
areas  in  which  there  could  usefully  be  a 
combined  effort  and  eventually  decide 
whether  such  a  scheme  should  be  estab- 
lished. Companies  marketing  similar  drugs 
could  collaborate  on  bioavailability  studies, 
for  example. 

About  half  the  pharmaceutical  firms  in 
the  UK  have  responded  favourably  to  the 
idea,  but  a  spokesman  from  the  ABPI  told 
C&D  that  investigations  were  still  at  an 
early  stage. 


by  50  per  cent  a  previous  edition,  devotes 
a  whole  page  to  each  of  90  of  the  largest 
UK  companies,  and  traces  their  financial 
performance  during  the  1970's  in  a  variety 
of  ways. 

Using  a  computer,  the  data  for  all 
companies  is  then  compared  under  16 
different  headings  to  test  profitability 
trends,  the  company's  liquidity,  resource 
utilisation  and  their  ability  to  finance 
growth. 

The  periods  covered  in  the  survey  are 
from  October  1  to  September  30  in  the 
following  year;  the  latest  year  end  for 
actual  figures  and  data  (directors,  owner- 
ships, etc)  is  therefore  September,  1973. 

Available  from  the  Financial  Times 
Business  Enterprises  division,  10  Bolt 
Court,  London  EC4A  3HL,  price  £36. 


Judging  the 
entries  in  the 
recent  Supersoft 
hairspray  and 
shampoo 

competition  (from 
left):  David 
Ellison,  product 
manager,  Reckitt 
&  Colman; 
Ron  Lawrence, 
promotions 
manager,  EMI 
leisure  division; 
Sylvia  Burns, 
account  director, 
TJR  Public 
Relations;  and 
Trevor  Johnson, 
product  manager, 
Reckitt  &  Colman 
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Hospital  pharmacy  structure: 
Guild  seeks  members'  views 


All  Guild  of  Hospital  Pharmacist  mem- 
bers are  to  be  asked  their  views  on  the 
future  structure  of  hospital  pharmacy  and 
the  salary  level  of  NHS  pharmaceutical 

officers. 

That  was  decided  at  the  recent  Council 
meeting  of  the  Guild  when  a  special 
committee  was  established  to  draw  up  a 
summary  of  the  views.  The  committee 
consists  of  the  president,  Mr  J.  G. 
Roberts,  and  Mr  J.  Mercer,  divisional 
officer  of  the  Association  of  Scientific, 
Technical  and  Managerial  Staffs,  respon- 
sible for  the  Guild,  together  with  Messrs 
D.  A.  Bolton,  J.  W.  B.  Fish,  C.  Hether- 
ington  and  W.  Motte.  The  circulars  will 
go  out  to  Guild  members  individually  as 
soon  as  possible. 

Mr  Mercer  told  C&D :  "This  is  a  major 
participatory  role  for  members  to  deter- 
mine the  structure  of  hospital  pharmacy 
for  some  years  to  come." 
□  Staff  at  the  Guild's  offices  went  on 
strike  last  week  in  support  of  fellow 
workers  in  their  union  who  are  claiming 
a  pay  rise  and  better  working  conditions. 
The  union  involved  is  the  Association  of 
Professional,  Executive,  Clerical  and 
Computer  Staffs  and  the  matter  in  dis- 
pute did  not  directly  relate  to  ASTMS. 

'Lump  sum'  is  2  66p 
per  prescription 

The  "lump  sum"  payment  to  be  made  to 
chemist  contractors  in  December  will 
amount  to  2-66p  per  prescription.  The 
total  sum — about  £6m — is  that  provision- 
ally agreed  is  owed  to  chemists  up  to  the 
end  of  1974  (see  C&D,  October  19,  p  546). 

The  payment,  which  is  to  be  sent  with 
the  chemist's  normal  monthly  payment  at 
the  beginning  of  December,  will  be  made 
on  the  basis  of  the  number  of  prescrip- 
tions dispensed  for  the  period  January  1 
to  September  30,  1974. 

As  the  number  of  prescriptions  dis- 
pensed is  not  yet  known  for  certain  for 
the  later  months  of  the  period,  the  Pre- 
scription Pricing  Authority  will  calculate 
the  payment  on  the  basis  of  the  number 
of  prescriptions  declared  on  form  FP  34(a) 
for  those  months.  Any  discrepancy  of  £1 
or  over  arising  from  the  use  of  declared 
figures  will  be  rectified  as  soon  as  the 
final  figures  are  advised  by  the  PPA. 
Supplementary  payments  will  not  be  made 
to  chemists  whose  contracts  have  been 
terminated  by  November  30 

Molnlycke  to  launch 
new  towel 

Molnlycke  are  to  launch  a  new  sanitary 
towel,  Mimosept  Comfort,  with  a  £500,000 
campaign.  Mimosept  Comfort  is  said  to 
be  the  biggest  selling  loopless  towel  in 


Europe  and  has  been  widely  tested  in  this 
country.  The  news  was  leaked  to  Cam- 
paign last  week. 

It  is  understood  that  the  campaign, 
which  breaks  in  the  new  year,  will  use 
women's  magazines  and  posters  and  there 
will  be  promotional  offers  including  an 
introductory  pack  with  9p  off  and  a  4p 
coupon  inside  towards  the  price  of  the 
next  purchase. 

The  manufacturers'  claim  is  said  to  be 
that  Mimosept  Comfort  has  a  unique 
method  of  attachment — a  layer  of  foam 
plastic  on  the  underside  to  hold  it  in 
place.  Molnlycke  say  the  announcement  is 
premature,  and  that  the  trade  will  be 
receiving  full  details  in  January. 

Production  increased 
for  sweeteners 

Manufacturers  of  sweeteners  are  increas- 
ing their  production  to  cope  with  growing 
demand  following  the  sugar  shortage. 

A  spokesman  from  Sweetex  told  C&D 
that  production  at  the  Airdrie  plant  has 
been  increased  to  24  hours  daily  for  the 
past  month,  and  employees  at  Basing- 
stoke, the  distribution  centre,  have  been 
working  an  extra  two  shifts  daily  plus 
weekends.  During  this  period  100  million 
extra  pellets  have  been  sold.  As  yet  there 
is  no  shortage  of  raw  materials. 

Wellcome  Consumer  Sales  Division  say 
production  of  Saxin  has  increased  by 
15-20  per  cent. 

With  sugar-based  sweeteners  the  situa- 
tion is  more  difficult.  A  spokesman  for 
Ashe  Laboratories  Ltd,  makers  of  Sucron 
which  contains  90  per  cent  sugar,  said 
that  whenever  sugar  supplies  arrive  the 
company  works  "all  out"  to  increase  pro- 
duction and  so  far  have  been  able  to 
cope  with  the  demand. 

Price  code  amendment 
'borders  on  the  absurd' 

Lord  Redmayne,  chairman  of  the  Retail 
Consortium,  feels  the  suggested  amend- 
ment to  the  Price  Code  "produces  a 
situation  which  borders  on  the  absurd." 

Speaking  to  the  National  Institute  of 
Hardware's  conference  on  Wednesday, 
Lord  Redmayne  said,  that  two-thirds  of 
retailers  were  trading  at  a  net  margin 
less  than  the  75  per  cent  "safety  net" 
(see  last  week,  p  687).  The  amendment  in 
Section  74B  would  allow  them  a  gross 
margin  up  to  5  per  cent  over  their  refer- 
ence level  to  restore  their  net  to  75  per 
cent.  If  the  retailer  exceeded  that  level, 
he  had  to  reverse  his  policy  and  take  no 
more  than  90  per  cent  Of  the  gross.  The 
75  per  cent  safety  net  then  became  a 


Mrs  Joan  Wightman,  a  Norwich 
pharmacist,  with  husband  Dennis,  sets 
off  for  a  weekend  in  Paris  as  first-prize 
winner  in  the  Belle  Color  competition 
recently  launched  by  Roja  to  introduce 
their  new  packs  to  the  trade.  Mrs 
Wightman  has  run  her  own  pharmacy 
in  Norwich  for  20  years  and  her  husband 
is  pharmacy  manager  for  the  Norwich 
branch  of  Boots 


75  per  cent  maximum.  "The  sensible 
alternative  is  that  net  profit  should  be 
permitted  to  rise  to  the  reference  level 
but  that  gross  should  taper  from  the 
105  per  cent  permitted  under  Section 
74B,"  he  added. 

□  "Cash  flow  and  liquidity  are  the  prob- 
lems of  all  traders.  The  independents  are 
not  seeking  vast  profits;  but  they  do  hope 
to  be  allowed  to  go  on  serving  the  public. 
To  do  that  they  must  be  able  to  cover 
their  working  expenses  and  make  a 
modest  living  for  themselves.  Yet  their 
future  has  never  looked  so  grim."  So  said 
Miss  M.  E.  Head,  chairman  of  the 
National  Chamber  of  Trade  and  a  mem- 
ber of  the  Price  Commission,  speaking  at 
Bridport  on  Thursday. 

'Beauty  profession'  to  have 
training  standards? 

In  an  attempt  to  establish  a  national 
training  standard  and  examination  system 
for  the  beauty  profession,  the  Confedera- 
tion of  Beauty  Therapy  and  Cosmetology 
has  been  formed. 

A  council  of  21  people,  most  of  whom 
are  active  in  the  education  and  training 
side  of  the  beauty  profession,  have  estab- 
lished the  Federation  in  response  to  the 
"confusing"  education  system  which  /now 
exists.  They  feel  that  "numerous  schemes 
being  offered  at  present  as  officially  recog- 
nised training  and  examination  systems 
leave  many  questions  unanswered." 

The  Confederation's  aims  are:  to  pro- 
vide a-  national  training  programme  and 
examination  system,  acceptable  to  the 
majority,  without  influence  or  control 
from  manufacturing  sources:  to  achieve 
licensing  or  registration  of  individuals 
on  their  qualifications.  At  present  only 
the  City  and  Guilds-  of  London  Institute 
provides  a  complete  training  and  exami- 
nation system. 

Copies  of  the  Confederation's  syllabus 
and  examination  format  have  been  sent  to 
Local  Authority  education  officers  and 
colleges  of  education  throughout  the 
country.  Once  adopted,  the  Confederation 
hopes  to  establish  a  "nationally  acceptable 
minimum  standard"  of  beauty  training. 
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Pharmacist's 
role  in  the 
1980s 

The  pharmacist  will  fill  a  new  role  in  the 
prescribing  and  supplying  of  pharmaceuti- 
cal products,  making  greater  use  of  his 
training  in  pharmacology,  predicts  a  report 
published  this  week. 

The  report,  "Health  in  1980-1990— A 
predictive  study  based  on  an  international 
inquiry,"  was  sponsored  by  the  Interna- 
tional Red  Cross  and  Sandoz  Ltd  and 
involved  63  "eminent  experts"  from  19 
countries. 

The  author  points  out  that  a  pharmacy 
training  is  now  so  long  and  expensive  that 
there  will  soon  be  a  need  for  less  highly 
trained  assistants  to  take  over  certain 
tasks. 

The  pharmacist's  changing  role  will  be 
linked  to  new  systems  in  drug  distribution 
and  prescribing.  With  more  government 
control  over  the  drug  industry  there  will 
be  fewer  brands  of  the  same  drug  and 
more  generic  prescribing.  Drugs  will  be 
dispensed  through  government-controlled 
drug  distribution  centres  with  the  phar- 
macist a  manager  of  such  a  centre  rather 
than  an  owner  of  a  private  pharmacy. 

The  report  continues:  "His  training  will 


make  him  more  of  a  pharmacologist  than 
a  commercial  dispenser  of  prescribed 
drugs  and  the  purveyor  of  non-prescrip- 
tion medicines.  He  will  be  called  upon  to 
advise  doctors  and  will  carry  the  legal 
responsibility  for  the  dispensing  of  drugs 
by  the  distribution  centre.  His  new  role 
will  lead  to  a  closer  and  more  equal  rela- 
tionship with  the  medical  profession.  The 
traditional  pharmacist  will  survive,  how- 
ever, for  the  sale  of  non-prescription 
medicines,  cosmetics,  toiletries  and  health 
foods." 

Turning  to  the  pharmaceutical  industry, 
the  report  predicts  that  by  the  end  of  the 
century  even  the  largest  companies  will 
need  State  aid  to  carry  out  adequate 
research,  perhaps  with  a  national  agency 
for  research  co-ordination,  financed  by  all 
companies,  to  distribute  research  funds  to 
individual  firms  according  to  merit.  This 
system  would  differentiate  between  firms 
doing  fundamental  research  of  benefit  to  all 
the  industry  and  those  that  "exploit  the 
discoveries  of  others." 

Extension  of  controls 

Controls  over  marketing  of  new  drugs 
may  come  to  include  their  monitored  con- 
trolled release  and  improved  surveillance 
after  marketing,  particularly  of  adverse 
reactions.  National  control  measures  may 
evolve  into  multinational  controls  under 
the  World  Health  Organisation,  for 
example. 

With  the  limitation  of  different  brands 
of  each  drug  and  essential  drugs  sold 
only  under  approved  names,  promotional 
efforts  will  be  orientated  towards  empha- 
sising quality  control  and  will  be  directed 
mainly  towards  the  managers  of  drug 
distribution  centres,  says  the  report. 


Further  list  of  British  Approved  Names 


The  Medicines  Commission  has  published 
a  third  supplement  to  its  Approved  Names 
1973  booklet.  Coming  into  force  Decem- 
ber 1,  the  new  names  are:- 
Atenolol,  (ICI  66,082,  beta  adrenergic 
blocking  agent);  *azaperone,  (Stresnil; 
Suicalm,  tranquilliser);  bifluranol,  (BX 
341,  benign  hypertrophy  of  the  prostate). 

Carticaine,  (40  045,  Hoe  045,  Ultracain 
is  the  hydrochloride,  local  anaesthetic); 
cephalonium,  (87/90,  antibiotic);  cephoxa- 
zole,  (291/1,  antibiotic);  cicloxolone,  (BX 
363A  is  the  disodium  salt,  treatment  of 
gastric  ulcers);  cinoxacin  (64716,  antibac- 
terial); cinoxolone,  (BX  311,  treatment  of 
gastric  ulcers);  clomacran,  (SK&F  14,336 
is  the  phosphate,  tranquilliser);  clopirac, 
(BRL  13856,  CP  172  AP,  anti-inflamma- 
tory); *cloprostenol,  (ICI  80,996  is  the 
sodium  salt,  synchronisation  of  oestrus, 
infertility). 

Danazol,  (WIN  17,757,  anterior  pituitary 
suppressant);  dantrolene,  (F-440  and  Dan- 
trium  are  the  sodium  salt,  skeletal  muscle 
relaxant);  desmopressin,  (DDAVP,  treat- 
ment of  diabetes  insipidus);  enbucrilate, 
(Histoacryl,  surgical  tissue  adhesive);  fep- 
razone,  (DA2370,  analgesic;  anti-inflam- 
matory); fluocortin  butyl,  (SH  K  203  anti- 
inflammatory); *fluprostenol,  (ICI  80,008 
and  Equimate  are  the  sodium  salt,  infer- 
tility); fomocaine,  (local  anaesthetic);  fosa- 
zepam,  (HR  930,  48390,  hypnotic); 
growth  hormone,  (extract  of  human  pitui- 


taries  containing  predominantly  growth 
hormone,  Crescormon). 

Halofenate,  (MK-185,  Livipas,  hypolipoe- 
mic  agent);  iodamide,  (contrast  medium); 
iodoxamic  acid,  (contrast  medium);  iprat- 
ropium bromide,  (Sch  1000,  Atrovent, 
bronchodilator);  *metoserpate,  (Avicalm  is 
the  hydrochloride,  tranquilliser);  oxapro- 
zin,  (Wy  21743,  anti-inflammatory);  pen- 
butolol,  (39  893d,  Hoe  893d,  beta  adren- 
ergic blocking  agent). 

Sodium  tyropanoate,  (WIN  8851-2,  Bilo- 
paque,  contrast  medium);  *ticarbodine, 
EL-974  anthelmintic);  timolol,  (MK-950, 
Blocadren  is  the  maleate,  beta  adrenergic 
blocking  agent);  todrazoline,  (Binazine, 
antihypertensive);  *trenbolone,  (Finajet  is 
the  acetate,  anabolic  steroid);  *trifluo- 
meprazine,  (Nortran,  tranquilliser). 

Amendments  to  the  Approved  Names 
booklet  include:-  for  pipradol  read  pipra- 
drol,  and  under  adriamycin,  for  daunor- 
ubicin  read  doxorubicin.  In  the  second 
supplement,  cinepazate  is  now  changed 
to  cinepazet,  the  words  "is  the  hydro- 
chloride" should  be  deleted  against  secho- 
lex  under  the  heading  polidexide  and 
meptazinol  should  be  read  for  mazindol 
in  the  ammendments.  Copies  of  the  sup- 
plement, including  the  chemical  names 
of  the  new  approved  names,  are  available 
from  the  British  Pharmacopoeia  Com- 
mission, 8  Bulstrode  Street,  London  Wl. 
*for  use  in  veterinary  medicine 
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Drug  advances  add  to 


factors'  difficulties' 


News  in  brief 


advances  in  drugs  can  greatly  add  to 
le  doctor's  difficulties,  said  Sir  John 
.ichardson,  president  of  the  General 
4edical  Council  and  honorary  Fellow  of 
lie  Pharmaceutical  Society  at  the  annual 
inner  of  the  Royal  Society  of  Health's 
harmaceutical  Group  on  Tuesday.  Sir 
ohn  added  that  his  "simple  friends"  in 
herapy  in  1935  (when  he  qualified)  had 
ow  become  "highly  complex  ones". 
Phenacetin  in  compound  tablets  had 
een  widely  used  in  the  1930s,  and  in 
ecent  years  the  diagnosis  of  analgesic 
ephropathy  had  entered  increasingly  into 
finical  practice.  A  large  amount  of  the 
ork  of  the  medical  firm  at  St  Thomas 
lospital  on  which  Sir  John  practised, 
vas  caused  by  that  condition  which 
esulted  from  the  abuse  of  phenacetin. 

"All  this  is  very  worrying,"  said  Sir 
ohn.  "It  not  only  fills  one  with  alarm  at 
he  thought  of  the  harm  to  which  one 
iad  been  party  to  over  all  these  years, 
5ut  it  is  impossible  to  avoid  the  thought 
hat  perhaps  at  this  very  time  we  are 
asing  preparations  that  we  believe  to  be 
juite  safe,  but  are  really  mortgaging  the 
uture  for  our  patients."  It  had  to  be 
Hoped  that  the  work  of  the  Medicines 
Commission  and  the  Committee  on  the 
Safety  of  Drugs,  unthought  of  in  the 
930s,  would  make  such  fears  groundless, 
sir  John  added. 

The  newer  diuretics,  Sir  John  said. 
A/ere  "wonderfully  useful,"  but  could 
ead  to  complicated  medical  situations. 
However  their  benefits  outweigh  the 
difficulties  "enormously."  Newer  analeptics 
had  increased  the  number  of  adverse 
ide  effects  that  could  occur  —  although 
rare,  it  was  recognised  that  various 
analeptics,  including  phenytoin  and  primi- 
done, could  lead  to  the  failure  of  a 
proper  synthesis  of  vitamin  D  in  the 
liver  and  thus  to  osteomalacia.  It  was 
discovered  in  the  1950s  that  digitalis 
could  cause  an  extreme  tachycardia  itself 
and  the  price  of  management  of  hyper- 
tension was  that  all  hypotensive  drugs 
had  adverse  side  effects. 

Steroids 

Perhaps  the  most  interesting  thera- 
peutic development,  said  Sir  John  was 
the  discovery  of  the  effects  of  adrenal 
corticosteroids.  A  large  area  of  thera- 
peutics was  opened  up,  and  it  was  also 
a  great  stimulus  to  the  study  of  altered 
immune  processes. 

Most  of  the  serious  complications  that 
arose  from  the  use  of  steroid  hormones 
were  well  known,  but  rarer  complications 
included  locomotive  weakness  and  pain. 
Muscle  weakness  was  not  a  potassium 
effect  but  a  direct  muscle  effect,  with 
an  iatrogenic  myopathy  resulting  in  a 
state  of  affairs  when  a  myopathy  could 
occur   anyhow.    Pain    could    be   due  to 


osteoporosis  —  destruction  of  the  protein 
matrix  or  supporting  structure  of  the 
bone  —  which  was  widely  recognised  as 
occurring  in  the  spine  in  the  elderly 
and  inactive,  but  occasionally  it  could 
occur  in  the  hip  joints  in  the  young 
and  vigorous.  Nevertheless  steroids  were 
of  great  value  in  some  blood  diseases 
including  the  multi-system  disease  syst- 
emic lupus  erythematosus. 

Hydralazine,  largely  discontinued  some 
years  ago  for  hypertension  because  it 
could  produce  systemic  lupus  erythema- 
tosus, has  been  revived  in  multiple  drug 
therapy  to  control  difficult  cases.  There- 
fore one  would  have  to  expect  that  some 
examples  of  that  disease  might  occur  in 
the  future,  Sir  John  added. 

More  Controlled  Drugs? 

Sir  William  Elliott,  Conservative  MP  for 
Newcastle  upon  Tyne  North,  is  to  ask 
the  Home  Secretary  if  he  is  satisfied 
with  the  Misuse  of  Drugs  Act  or  whether 
further  compounds  are  to  be  added  to 
the  list  of  Controlled  Drugs. 

Sir  William  told  C&D  his  question  was 
prompted  by  a  recent  court  case  in 
Newcastle  in  which  magistrates  were  only 
able  to  convict  a  man  for  selling  "Bromo 
STP,"  a  hallucinogen  not  controlled  by 
the  Act,  because  he  thought  it  was  LSD 
(C&D,  October  5,  p466). 

A  Home  Office  spokesman  said  that 
"Bromo  STP"  was  being  considered  for 
control  under  the  Act. 


Tony  Blackburn  picks  the  winners  in  the 
recent  "Tell  Tony  your  favourite  baby 
story"  competition  sponsored  by 
Delrosa.  Keith  Taylor  (left)  of  Clark 
Gable  Associates  and  Peter  Jensen, 
product  manager,  Delrosa  advise  him 


i  □  Yaidley  of  London  Ltd  have  decided 
not  to  be  involved  with  Formula  I  motor 
racing  during  the  1975  season.  The  com- 
pany's present  sponsorship  contract  with 
McLaren  Racing  runs  out  December  31. 

□  The  revised  booklet,  "Family  benefits 
and  pensions,"  is  available  from  the 
Department  of  Health  and  Social  Security, 
information  division  leaflets  unit,  Block 
2,  Government  Buildings,  Honeypot  Lane, 
Stanmore,  Middlesex  HA7  1AY. 

□  Two  youths  have  been  arrested  follow- 
ing the  theft  of  strychnine,  brucine  and 
Controlled  Drugs  from  the  pharmacy  of 
A.  Driver,  Hatherleigh,  near  Okehamp- 
ton,  Devon.  The  strychnine  and  brucine 
have  been  recovered  by  the  police. 

□  The  provisional  estimate  of  the  season- 
ally adjusted  index  of  the  volume  of 
retail  sales  in  October  is  1111  (1971  =  100), 
similar  to  August  and  September.  The 
provisional  estimate  of  the  value  of  retail 
sales  in  October  shows  a  rise  of  18  per 
cent  compared  with  October  last  year. 

D  The  Stoke-on-Trent  coroner,  Mr  F. 
Hails,  has  suggested  that  barbiturates 
should  carry  a  warning  about  the  dangers 
of  mixing  drugs  with  alcohol.  He  recorded 
a  verdict  of  accidental  death  on  a  woman 
who  took  barbiturates  before  and  after  a 
wedding  reception  where  she  drank  about 
six  pints  of  beer. 

□  Hospital  pharmacists  and  other  em- 
ployees covered  by  threshold  agreements 
should  receive  an  extra  £1-20  a  week 
following  a  2-0  per  cent  rise  in  the  retail 
price  index  in  October  to  113-2  (January 
1974=100),  a  171  per  cent  increase  over 
the  year.  Threshold  increases  since  April 
now  total  £4-40  a  week. 

□  Mrs  Barbara  Castle,  Secretary  for 
Social  Services,  has  signed  a  one-way 
health  agreement  with  the  Federal  Repub- 
lic of  Germany  to  extend  free  urgent 
medical  treatment  to  cover  all  UK  visitors 
to  West  Germany.  At  present,  EEC  Regu- 
lations enable  only  employed  people  and 
pensioners,  and  their  dependants,  to 
obtain  such  treatment  in  West  Germany, 
and  the  new  agreement,  on  ratification, 
would  extend  the  arrangements  to  self- 
and  non-employed  UK  nationals.  A  reci- 
procal health  agreement  between  UK  and 
Romania  came  into  effect  on  Monday. 

□  The  Home  Office  has  stated  that  Dr 
S.  E.  Procter,  Parkwood  House,  Alcohol 
and  Drug  Addiction  Unit,  St  Nicholas 
Hospital,  Gosforth,  Newcastle-upon-Tyne, 
has  been  granted  exemption  from  the  pre- 
scription handwriting  requirement  of 
Regulation  15(1)  of  the  Misuse  of  Drugs 
Regulations,  1973.  Dr  A.  Freed,  of  the 
same  address,  has  had  his  exemption 
renewed.  Other  such  exemption  renewed 
to  April  15,  1975,  are:  Dr  G.  Dhanani. 
Westminster  Hospital  Treatment  Centre. 
52  St  Vincent  Square,  London  SW1,  and 
Dr  P.  T.  d'Orban,  Drug  Dependence  Unit, 
St  George's  Hospital,  Blackshaw  Road. 
London  SW17. 
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People 


Andrew  Lucarelli,  creator  of  the  Lucarelli 
range  and  vice-president  of  Creative  Ser- 
vices for  Frances  Denney,  the  American 
cosmetic  and  fragrance  house,  is  on  a 
short  "whistle  stop"  visit  to  England 
visiting  agents. 

Born  in  Brooklyn  with  Italian  parents, 
he  joined  the  advertising  department  of 
Saks  Fifth  Avenue  and  later  the  Estee 
Lauder  organisation.  He  then  moved  to 
Faberge  as  creative  director  and  then 
joined  Frances  Denney. 

An  energetic  39-year-old,  Andrew 
Lucarelli  never  has  time  to  sit  down.  He 
even  had  a  special  desk  designed  to  enable 
him  to  work  standing  up.  He  plans  to 
expand  the  Lucarelli  packaging  theme — 
brown  and  white  graph  paper — into  lug- 
gage, accessories  and  clothes. 
Mr  Michael  Allen,  MPS,  138  Burrow- 
moor  Road,  March,  Cambs,  a  director  of 
Hutchinson  (Chemists)  Ltd,  6  Market 
Place,  Whittlesey,  near  Peterborough,  has 
taken  office  as  chairman  of  March  Rate- 
payers' Association.  He  was  for  some  time 
on  the  staff  of  Peterborough  Co-operative 
Society  Ltd  before  joining  his  present 
company. 

Mr  John  S.  Hunter,  MA,  BSc,  managing 
director,  BP  Chemicals  International  Ltd, 
has  been  elected  president  of  the  Chemi- 
cal Industries  Association.  He  succeeds 
Mr  C.  Gordon  Bridge. 


Deaths 

Woodhall:  On  November  1,  Mr  Alan 
Woodhall,  aged  48  years.  Mr  Woodhall 
was  appointed  sales  director  of  Optrex 
Ltd  in  1970. 

Wright:  On  November  14,  Mr.  Ronald 
Wright,  MPS,  10  Walton  Street,  Walton- 
on-the-Hill,  Tadworth,  Surrey,  aged  71. 
Mr  Wright  qualified  in  1924. 
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Topical 

BY  XRAYSER 


The  entrant 

The  series  of  articles  on  careers  and  education  last  week  provided  a  useful 
survey  of  the  different  fields  open  to  the  aspiring  pharmacist.  Hospital 
pharmacy,  with  its  improved  status  and  enhanced  financial  reward,  is  likely 
to  arouse  more  interest  since  it  ceased  to  be  regarded  as  a  work  of  charity. 
It  has  taken  a  very  long  time  to  shake  off  the  shackles  of  pre-1  948,  when 
hospitals  tended  to  be  largely  of  two  kinds,  financed  either  by  voluntary 
subscription  or  out  of  local  rates.  Neither  method  provided  unlimited  funds. 
Under  present  circumstances,  a  career  in  the  service  might  prove  to  be  very 
attractive,  while  the  opportunity  of  working  as  part  of  a  health  team  could 
be  the  incentive  to  taking  up  such  a  career. 

Philosopher 

The  article  by  Mr  W.  P.  Mallinson  puts  a  very  good  case  for  retail 
pharmacy  life,  and  he  sums  it  all  up  very  well  with  his  description  of  "part 
scientist,  trader,  lawyer,  philosopher,  economist"  —  and  the  greatest  of 
these  is,  I  suggest,  philosopher.  Mr  Mallinson  is  correct  in  saying  that  most 
entrants  seek  a  position  with  one  of  the  multiple  companies  who  are  often 
able  to  provide  specialised  training  —  that  may  be  so,  though  much  will 
depend  on  the  "trainer"  —  and,  even  more  important,  to  absorb  the  cost  of 
employing  a  relatively  expensive  member  of  the  staff.  They  are  also  able  to 
ensure  continued  employment  and  a  future  which  offers  more  opportunities 
than  may  be  found  elsewhere.  Inevitably,  that  means  an  increase  in  the 
strength  of  such  companies,  though  as  you  ask  pointedly  in  your  editorial 
comment  on  the  address  given  by  Dr  D.  Maddock,  who  today  are  the 
proprietors  ? 

Enormity 

The  impartial  discussion  on  the  use  of  restricted  titles  is  now  in  progress. 
Much  of  what  I  have  heard  and  read  suggests  that  it  may  be  developing 
into  a  campaign.  The  proposition  that  the  use  of  a  restricted  title  in 
advertising  "weakens  the  significance  of  the  qualification",  in  the  words  of 
the  report  of  the  Committee  on  General  Practice,  was  accepted  by  a  general 
meeting  of  members.  The  discussion,  as  Dr  Maddock  stated,  may  be 
divisive,  but  I  cannot  see  why  the  Society's  Council  should  discontinue  it 
on  that  account. 

Dr  Maddock  is  reported  as  saying  that"  the  rigid  enforcement  of  article  6 
on  advertising  pales  into  insignificance  when  compared  with  the  enormity 
of  the  first  article  of  the  Statement  upon  Matters  of  Professional  Conduct". 
I  have  re-read  Article  1  and  find  it  quite  unexceptionable.  "Enormity"  is  the 
last  word  I  should  apply  to  it. 

Sackcloth 

.  .  .  And  ashes.  It  appears,  from  the  gentle  chiding  of  Mr  G.  Urwin,  that  I 
have  completely  misunderstood  the  content  of  his  Lincoln  address;  How 
could  I  claim,  he  asks,  that  he  gave  the  impression  of  not  thinking  too 
highly  of  his  professional  colleagues?  Well,  he  did  say,  and  I  did  not  think 
it  a  very  high  compliment,  that  he  considered  our  whole  public  image  was 
a  bit  deplorable.  And  he  did  say  —  and  I  did  not  think  it  flattering  : — 
"How  many  businesses  survive  despite  the  chemists  in  them  ?" 

I  am  sorry  if  I  misunderstood  those  statements.  They  did  not  suggest  at 
first  glance  that  he  held  his  colleagues  in  high  esteem.  But  he  did  say  that 
we  had  beer  pockets  and  champagne  tastes,  which  must  surely  be  better 
than  having  champagne  pockets  and  beer  tastes. 


reflections 
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Bedford  CF. 

Because  you  need  to  steer  clear  of  trouble. 


Because  we  at  Bedford  know  a  van  dnver  is  behind  the 
wheel  for  most  of  his  working  day,  we  make  it  as  easy  as 
we  can  for  him  to  keep  the  wheel  turning.  That's  why  we 
designed  the  Bedford  CF  van  with  light,  positive,  precise 
rack  and  pinion  steering. 

It's  there  to  help  the  driver  out  of  tight  situations.  To 
help  him  squeeze  accurately  through  narrow  crowded 
streets.  To  keep  him  straight  ahead  on  the  open  road.  And 
generally  to  make  life  easier. 

We've  also  given  the  CF  smooth 
independent  front  suspension  and 
power  braking  for  safe,  sure  handling. 
A  high  torque  power  unit  for  full  load 
'get  up  and  go'. 


And,  for  easy  loading,  a  cargo  platform  that's 
conveniently  low.  Plus  back  doors  that  open  through  180° 
-so  you  can  back  right  up  to  a  loading  bay. 

There's  even  optional  GM  Automatic  transmission  for 
taking  the  wear  and  tear  out  of  stop-start  driving. 

Reliable,  economical,  versatile,  the  Bedford  CF  is 
backed  by  the  nationwide  Bedford  dealer  network,  with 
service  and  parts  at  sensible  prices. 

Your  Bedford  dealer  has  the  full 
details  and  will  be  glad  to  give  you  a 
demonstration.  So  why 
not  see  him  about  a  CF? 

You'll  be  doing 
yourself  a  good  turn. 


GM 

BEDFORD 
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New 
products 


Veterinary 

Pretty  eyes  for  pets 

Shaws  Veterinary  Chemists  have  intro- 
duced a  preparation  for  cleansing  away 
tear  stains  on  dogs  and  cats.  Called  Pretty 
Eyes  (£0-33),  it  has  a  non-sting  formula- 
tion and  comes  in  a  30-ml  bottle  with 
instructions  for  use. 

They  have  also  introduced  Shaws  Ear 
Care  (£0-33),  a  cleanser  for  the  inside  of 
pet's  ears,  and  Shaws  vitamin  oil  with 
wheat  germ  oil  (£0.45),  a  dietary  supple- 
ment (Shaws  Veterinary  Chemists  Ltd,  50 
Weston  Road,  Aston  Clinton,  Aylesbury, 
Bucks  HP22  5EH). 

Photographic 

Multi-fitting  flash  unit 

A  flash  unit  suitable  for  a  wide  range 
of  cameras,  including  110  models,  has 
been  introduced  by  Paul  Plus  Ltd. 

The  Plusblitz  X  (£8-29)  has  a  fitting 
on  its  base  which  plugs  into  a  standard 
Magicube   socket.    For   110   cameras,  a 


bracket  is  also  supplied  which  "hugs"  the 
camera  to  hold  the  unit  in  position  when 
plugged  into  the  Magicube  socket.  An- 
other accessory  also  supplied  with  the 
unit  allows  attachment  to  standard  acces- 
sory shoes. 

The  flashgun  is  powered  by  two  stan- 
dard penlight  batteries  and  incorporates 
a  flash  test  button,  neon  signal  lamp,  on- 
off  switch,  exposure  calculator  and  syn- 
chronisation cable  (Paul  Plus  Ltd,  Hemp- 
stalls  Lane,  Newcastle,  Staffs  ST5  0SW). 

Sundries 

Handbag-size  wig  brush 

Hindes  Ltd  have  added  a  wig  brush  to 
their  range  of  hair  care  products.  The 
brush  (£0-41)  is  made  from  injection 
moulded  plastic  with  a  pneumatic  cushion 
and  nickel-plated  pins  and  is  small  enough 
to  fit  into  a  handbag.  It  comes  in  two 
colours  —  hot  pink  and  blue  —  and  is 
packed  in  one  dozen  assorted  boxes 
(Hindes  Ltd,  brushware  division,  PO  Box 
62,  Stirling  Road,  Cranmore  Estate,  Shir- 
ley, Solihull,  Warwicks). 
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Cosmetics  and  toiletries 

Translucent  pressed  powder 

A  new  compact  pressed  powder  in  three 
tinted,  translucent  shades  has  been  intro- 
duced by  Almay. 

The  pressed  powder  (£0-59)  has  been 
designed  to  complement  the  complete, 
liquid  or  Fresh  Look  foundations  to  give 
a  smooth,  matte  finish  to  the  skin.  The 
three  shades  are  natural  medium,  natural 
dark,  and  natural  light,  and  it  comes  in 
mirrored  compacts  with  a  washable  sponge 
powder  puff. 

Refills  will  also  be  available  (£0-39) 
(Almay  (London,  New  York),  9A  New 
Bond  Street,  London  W1Y  9PE). 


Make  money  by  the  minute, 
or  the  hali  minute. 


Polaroid's  instant  moneymakers 


We  know  that  Polaroid  instant  picture 
cameras  will  be  in  great  demand  this 
Christmas,  and  we're  ready  to  meet  your 
demand  for  them.  We've  ample  stocks  of 
Super  Swingers— for  black  and  white  in 
seconds— £6.84,*  Square  Shooter  2's— 
for  colour  pictures  in  a  minute— £1 2. 14* 
and  Colorpack  80's— for  both  instant 

Contact  your  Vestric  Representative  or  Branch  now  for  details  of  our 
SPECIAL  CHRISTMAS  OFFER  on  Polaroid  Cameras 


colour  and  black  and  white  pictures— 
£15.89.*  Remember  too  we  can  supply 
all  your  Polaroid  film  requirements. 

Vestric 


+  MwvfmuHM  wggested  retail  pries. 


•Totjnjftf'  snd  "Svrfrgw"  are  trad*  marts  of  Pola-eld  Cwpofilton,  CimbridB*.  M»*a.,  U.SA 
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Olive  sunglasses  —  a  'first' 

Olive  sunglass  and  toiletries  division. 
Royal  Sovereign  Group  Ltd,  Britannia 
House,  100  Drayton  Park,  London  N5 
IN  A,  are  hoping  for  a  "first"  when  in- 
troducing their  latest  sunglass  range  at 
the  Mount  Royal  Hotel  Gifts  Fair, 
London,  this  month.  Their  new  sunglass 
range  features  gradient  polarised  lenses, 
a  new  sunglass  concept.  They  are  also 
introducing  two  new  CR  39  models,  two 
blue  denim  laminated  frame  sunglasses, 
and  hair  ornament  displays. 

Cossack  car  competition 

Reckitt  &  Colman  toiletries  division, 
Sunnydale,  Derby,  have  launched  a  com- 
petition offering  consumers  the  chance  to 
spend  a  day  as  guest  of  Cossack  and 
Ford  during  which  they  will  be  taken 
for  a  drive  in  a  Ford  Rally  Escort  by 
rally  driver  Roger  Clark.  Entrants  have 
to  list  the  winners  of  the  last  four  RAC 
rallies,  together  with  the  reason  why 
Roger  Clark  uses  Cossack,  as  stated  in 
the  current  television  commercial,  and  as 
a  tie-breaker,  why  they  personally  use 
Cossack.  The  top  winners  will  also  receive 
£50-worth  of  Ford  Rally  accessories. 

Retailers  also  have  the  chance  to  spend 
a  day  at  Ford's  by  having  the  best  in- 
store  display  in  support  of  the  Cossack 
competition.  Reckitt  &  Colman  are  also 
offering  promotion  allowances  to  stockists 
during  the  sell-in  period.  The  competition 
itself  lasts  until  March  31,  1975. 

Support  for  Us  range 

£150,000  is  being  spent  to  promote  Us 
dry  powder  antiperspirant  and  bath  range 
during  the  Christmas  period.  Johnson 
Wax  Ltd,  personal  care  division,  Frimley 
Green,  Camberley,  Surrey,  say  the  tele- 
vision commercial  for  the  new  bath  range 
will  follow  the  current  antiperspirant 
campaign  and  be  on  the  air  nationally 
for  four  weeks  from  the  week  beginning 
November  25.  Both  30-second  commer- 
cials are  in  colour  and  feature  the  pop 
group  around  which  all  Us  campaigns 
are  built. 

Christmas  advertising 

Replica,  90  Belsize  Lane,  London  NW3 
are  using  television,  radio  and  magazines 
for  a  pre-Christmas  advertising  campaign 
promoting  their  range  of  eau  de  toilettes. 
The  products  will  be  featured  in  a  30- 
second  commercial  on  Metropolitan 
Broadcasting,  Newcastle,  from  December 
2-9;  a  television  commercial  in  the  Ulster 
region;  and  advertisements  in  Womans 
Own,  Cosmopolitan  magazines  and  the 
Daily  Express. 

Coty  Christmas  advertising 

Coty  Ltd,  Great  West  Road,  Brentford, 
Middlesex,  are  planning  to  spend  over 
£200,000  on  television  advertising  this 
year.  The  45-second  television  commer- 


New  display  aids  for  Pharmaton  are  now 
available  from  Vestric  Ltd,  Chapel  Street, 
Runcorn,  Ches.  They  include  a  show- 
card  featuring  a  full-colour  shot  of  a 
Swiss  lake,  and  a  neat  six-pack  unit 
holding  information  leaflets. 


cial  has  the  theme  "Coty  —  keeping 
romance  alive"  and  will  be  seen  in  most 
television  areas  beginning  November  25 
until  December  25. 

Aftershaves  on  TV 

Details  of  pre-Christmas  television  cam- 
paigns for  their  three  aftershave  ranges 
have  been  announced  by  Unicliffe  Ltd, 
Unimart  House,  Stonar,  Sandwich,  Kent. 

Hai  Karate's  new  commercial  is  set 
in  a  department  store  and  the  makers' 
warning  is  "Be  careful  how  you  use  it  — 
look  at  what  happens  in  the  commercials!" 
For  Censored  there  are  three  boy-meets- 
girl  commercials  which  will  be  shown 
about  once  monthly  until  Christmas  in 
a  £720,000  campaign.  This  range  now 
includes  a  new  hairspray  (£0-54)  in  ad- 
dition to  aftershave,  deodorant  and  talc. 

The  latest  Casablanca  range  has  three 
45-second  commercials,  appearing  on 
average  10  times  a  week  and  highlighting 
the  distinctive  and  long-lasting  fragrance. 
The  advertising  and  promotional  budget 
is  £500,000  (this  range  is  available  only 
in  London).  Christmas  gift  sets  are  offered 
in  all  three  ranges. 

For  fuzzy  heads 

Sterling  Health  Products,  Millbank  House, 
Ewell  Road,  Surbiton,  Surrey,  have  pro- 
duced "snowman"  display  units  for 
chemist  outlets.  The  display  is  compact, 
holding,  say  the  makers,  all  the  remedies 
customers  will  need  for  "fuzzy"  heads 
and  "groggy"  stomachs  that  occur  dur- 
ing the  "festive  season".  The  counter 
display  unit  holds  six  100ml  bottles  of 
Milk  of  Magnesia  liquid,  six  boxes  of 
Milk  of  Magnesia  tablets,  six  4oz  tins  of 
Andrews  Liver  salt,  and  six  boxes  of 
Hedex  Seltzer  (illustration,  column  3). 

Health  lamp  booklet 

A  booklet  entitled  "Health  lamps  for 
all"  which  explains  how  health  lamps 
work,  the  difference  between  ultra-violet 
and  infra-red  rays,  and  what  causes  a 
suntan,  has  been  produced  by  Philips 
Electrical  Ltd,  Century  House,  Shaftes- 
bury Avenue,  London  WC2H  8AS.  The 
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full-colour  booklet  covers  the  Infraphil, 
Ultraphil  and  Combined  sunlamps,  made 
by  Philips,  and  has  been  designed  to  act 
as  a  selling  aid  for  the  Philips  range  of 
lamps  and  will  be  referred  to  in  future 
advertising.  The  booklet  may  be  obtained 
direct  from  Philips. 

Three  recipes  added 

Steak  and  kidney  casserole,  orange  and 
rice  dessert,  and  blackcurrants  and 
custard  have  been  added  to  the  Robinson 
baby  foods  range  by  Reckitt  &  Colman 
food  division,  Carrow,  Norwich,  NOR 
75A.  Like  the  other  recipes  in  the  range, 
these  have  been  designed  for  a  baby  of 
six  months  or  over  who  is  just  beginning 
to  chew.  They  are  packed  in  the  Mabel 
Lucie  Atwell  cartons  introduced  earlier 
this  year  but  they  have  been  redesigned 
to  give  "greater  prominence  to  the  recipe 
and  food  type". 

'Natural'  Ingredients  offered 

A  new  manufacturing  company  has  been 
set  up  to  specialise  in  herbal  and  other 
"natural"  cosmetics  ingredients,  made  by 
"an  improved  method  of  production"  to 
ensure  that  the  extracts  contain  a  wider 
spectrum  of  the  herbs'  activity.  A  96-item 
list  (including  details  of  "ascribed  func- 
tions" of  the  herbs),  samples  and  supplies 
are  available  from  the  UK  sales  agent,  A. 
&  E.  Connock  (Perfumery  &  Cosmetics), 
Crompton  Fold,  Pleshey,  Chelmsford 
CM3  1HE. 

Winter-saving  offer 

Outdoor  Girl  are  featuring  their  mois- 
ture cream  and  Over-30  cream  in  special 
"winter-saving"  packs  containing  25  per 
cent  more  cream  for  the  price  of  the 
regular  size  (£0-38).  Rich  Care  cream  is 
also  offered  at  a  reduced  price  —  each 
jar  will  show  a  5p-off  flash.  These  winter 
savings  will  be  available  from  Myram 
Picker  Ltd,  Hook  Rise,  Kingston  By- 
Pass,  Surbiton,  Surrey,  before  Christmas. 

Lakaway  in  bottles 

Lakaway  shampoo  is  being  relaunched  by 
Sanitas  Group  Sales  Ltd,  Sanitas  House, 
Stockwell  Green,  London  SW9  9JJ,  in  a 
70cc  plastic  bottle  (£0-22)  instead  of  the 
sachet.  Advertising  for  the  product  in 
women's  magazines  will  begin  in  1975. 

Continued  on  p  734 
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Trade  News 

Continued  from  p  733 


These  "bubble 
bath  bubblies" 
are  to  be  featured 
in  future 
promotions  and 
advertising  for 
bubble  baths  by 
Andre  Philippe 
Ltd,  71  Gowan 
Avenue,  Fulham. 
London  SW6  6RJ. 
The  makers  claim 
that  children  are 
major  users  of 
their  bubble  baths 
and  they  hope  the 
triplets  —  whose 
grandmother 
works  at  Andre 
Philippe  —  will  be 


successful  in  promoting  further  this  side  of  the  market 


Alka-Seltzer's  winter  campaign 

Miles  Laboratories  Ltd,  Stoke  Court, 
Stoke  Poges,  Bucks,  are  spending  over 
£250,000  nationally  to  promote  Alka- 
Seltzer  this  Autumn.  Two  new  com- 
mercials have  been  made,  one  featuring 
a  unicyclist  suffering  a  headache  with 
upset  stomach  during  his  act,  the  other 
a  school  teacher  attempting  to  teach 
her  class  a  Christmas  carol.  These  com- 
mercials will  be  featured  continuously 
up  to  Christmas  and  into  the  New  Year. 

Miles  are  backing  the  TV  with  point 
of  sale  material  and  merchandising  girls 
and  will  run  the  campaign  throughout 
1975,  with  two  more  commercials  addsd. 

Intralipid  paediatric  pack 

Paines  &  Byrne  Ltd,  Pabyrn  Labora- 
tories, Perivale,  Middlesex,  are  now  mar- 
keting a  paediatric  pack  (100ml,  £2-10 
trade)  of  Intralipid  10  per  cent  as  well  as 
the  existing  500ml  pack. 

Ventolin!  syrup  dispensing  pack 

Allen  and  Hanburys  Ltd,  Bethnal  Green, 
London  E2  6LA  have  introduced  a  2  litre 
dispensing  pack  of  Ventolin  syrup  (£5-94, 
trade). 

Vitalis  supply  situation  resolved 

The  shortage  of  glass  bottles  during  the 
past  six  months  that  has  caused  supply 


"The  gifts  that  go  on  giving"  is  the 
theme  of  this  year's  pre-Christmas  tele- 
vision advertising  by  Kodak  Ltd,  Station 
Road,  Hemel  Hempstead,  Herts.  Two 
commercials  each  lasting  30  sec,  are  to 
be  shown  on  all  areas  until  mid-Decem- 
ber, concentrating  on  the  "unique"  re- 
wards of  pocket  Instamatic  cameras  as 
gifts.  Press  advertising  is  to  include  full 
colour,  whole  page  advertisements  for 
pocket  Instamatic  cameras  in  Radio 
Times,  Readers  Digest  and  Observer 
colour  magazine,  and  black-and-white 
advertisements  for  cameras  and  films  in 
top-circulation  national  daily  newspapers. 
Ektasound  cameras  are  to  be  featured 
in  double-page  colour  advertisements  in 
enthusiast  magazines. 

In-store  display  aids  include  flexible 
stands  for  both  110  and  126  size  cameras, 
with  detachable  Christmas  messages;  an 
Ektasound  movie  camera  stand,  movie 
showcard  and  window  bill;  a  20  x  14in 
showcard,  incorporating  the  television 
advertising  message,  for  use  with  110 
camera  stands;  and  a  Christmas  gift 
leaflet  and  brochure  on  movie  cameras. 

Kodak  have  announced  revised  intro- 
duction dates  for  their  new  films.  The 
new  dates  are: —  Vericolor  II  professional 
film,  early  March  1975;  Kodacolor  II 
films  in  roll  sizes,  October  1975;  Koda- 
chrome  25  and  64  still  and  movie  films, 
March  1975;  improved  Ektachrome  films 
together  with  process  E6,   in  1976. 


difficulties  with  Vitalis  hair  dressing  is 
ending,  say  Bristol-Myers  Co,  Ltd,  Stam- 
ford House,  Station  Road,  Langley, 
Slough  SL3  6EB.  Supplies  of  the  114cc 
and  200cc  are  now  being  delivered  and 
the  57cc  size  will  be  available  shortly. 

No  supplies  until  New  Year 

Parke,  Davis  &  Co,  Usk  Road,  Pontypool, 
Monmouth  NP4  8YH,  say  that  raw 
materials  delays  mean  that  supplies  of 
125ml  cascara  evacuant  are  unlikely  to  be 
available  before  January  1975.  Orders 
received  will  be  held  and  released  in  date 
order  when  manufacture  is  resumed. 

Influvac  supplies 

Duphar  Laboratories  Ltd,  Gaters  Hill, 
West  End,  Southampton  S03  3JD  say 
further  stocks  of  Influvac  single  dose  dis- 


The  company  are  also  to  rationalise 
their  range  of  black-and-white  photo- 
graphic paper  in  amateur  packs  and,  at 
the  same  time,  come  into  line  with  metric 
sizes.  Packs  of  10  and  25  sheets  in 
smaller  sizes  of  papers  are  to  be  dis- 
continued early  next  year.  The  present 
range  of  Bromide  and  Bromesko  surfaces 
and  contrast  grades  are  to  continue,  and 
from  early  1975,  they  will  be  available  in 
the  following  sizes  and  packs:  6-4  x 
8-9cm,  100;  7-4  x  7-4,  100;  7-4  x  10-5, 
100;  8-9  x  8-9,  100;  8-9  x  12-7,  100;  8-9  x 
14,  100  and  500;  10  5  x  14-8,  100  and 
500;  12-7  x  17-8,  100  and  500;  16-7  x  21-6, 
25,  100  and  500;  17-8  x  24,  25,  100  and 
250;  20-3  x  25-4,  25,  100  and  250;  21  x 
29-7,  100;  24  x  30-5,  25,  100  and  250; 
25-4  x  25-4,  100;  30-5  x  40-6,  25  and  100; 
40-6  x  50-8,  25  and  100;  50-8  x  61,  25 
and  100.  Kodak  are  also  to  notify  the 
Price  Commission  of  increases  in  many  of 
their  lines  proposed  for  early  in  the  new 
year,  including  more  than  10  per  cent  on 
the  colour  processing  divisions  services. 
□  The  company's  marketing  education 
centre,  Gadebridge  Lane,  Hemel  Hemp- 
stead, Herts,  have  announced  details  of 
courses  for  retail  staff  training,  including 
a  new  one  day  intermediate  course  for 
staff  who  have  already  attended  a  basic 
course  or  have  up  to  two  year's  photo- 
graphic sales  experience,  and  a  new  four- 
day  management  seminar  for  owners  and 
managers. 


posable  syringes  and  25  dose  nasal  spray 
are  now  available.  Adequate  quantities 
remain  of  single  dose  ampoules  and  100 
dose  vials. 

Mistaken  identity 

The  gentleman  receiving  his  food  hamper 
as  his  prize  in  the  recent  Scholl  window 
display  competition  (last  week,  p  688)  was 
not  as  stated.  Scholl  regret  that  the  pic- 
ture showed  Mr  R.  Auguste  of  Carey's 
Chemist,  82  Beaconsfield  Road,  Brighton, 
who  came  second  in  the  competition. 

Price  list  correction 

In  the  current  Price  List  supplement, 
Optrex  eye  lotion  (small)  should  read 
£0-31;  with  eye  bath  (small)  £0-34. 

Flip-top  safety  closure 

A  child-resistant  polythene  safety  seal  for 
bottles  has  been  developed  by  an  Austra- 
lian company.  The  seal  has  a  flip-up  top 
which,  it  is  claimed,  can  only  be  opened 
by  a  person  with  a  strong  fingernail  and 
adult  dexterity.  In  addition,  it  fits  a  wide 
range  of  bottle-neck  sizes,  up  to  2-54mm 
smaller  than  the  internal  diameter  of  the 


cap,  thereby  reducing  the  number  of  seal 
sizes  required  for  a  range  of  bottles. 

The  company  —  Surgical  and  Medical 
Supplies  Pty  Ltd,  PO  Box  2,  Norwood, 
South  Australia  5067,  who  would  welcome 
approaches  from  companies  to  be  UK 
agents  —  also  manufacture  a  child-resis- 
tant tablet  phial  which  has  been  used  in 
the  outpatient  pharmacy  department  of  a 
number  of  Australian  hospitals  for  the 
past  two  years. 

Continued  on  p  739 
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A  Three  Minute 
Commercial  for  Bonjela 


Vi  minute 


1  minute 


VA  minutes 


2  minutes 


2V2  minutes 


3  minutes 


Try  this  simple  test. 

Next  time  a  customer  walks  in  with  a  mouth  ulcer  or 
sore  gums  or  a  teething  baby  recommend  Bonjela. 
And  watch. 

In  75%  of  cases  Bonjela  relieves  pain  in  the  mouth 
within  3  minutes(1). 

Thafs  why  we  call  it  the  three  minute  smile. 

Thafs  why  more  and  more  people  are  recommending 

Bonjela. 

Join  them.  Stock  and  display  Bonjela. 
And  have  a  few  more  smiling  customers. 
Bonjela. 


The 
3-minute 
smile  { 


® 


r 


References:  J.  Weg  ,  MH  (1965) 

Journal  New  Jersey  Dental  Society  37, 169. 

Full  prescribing  information  is  available  from:  Lloyds  Pharmaceuticals  Ltd. 
A  member  of  Reckitt  &  Colman  Pharmaceutical  Division,  Hull. 


Product  Licence  No.  0107/5002. 
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It  pays  to  re-organise- 
and  Correna  have  re-organised 

for  YOUR  benefit. 


In  1975,  Correna  want  you  to  receive  the  best  possible  service.  So  we've  appointed 
distributors  to  get  closer  to  you.  Distributors  who  understand 
your  problems.  Match  their  experience  to  the  Correna  Product, 
and  the  combination  is  unbeatable. 


Correna  Sunglasses:  UK  Distributors  for  chemists 
Distributor:  Area: 

Dennis  E.  Riches,  Norfolk,  Suffolk,  Cambridgeshire, 

29/31  Malvern  Road,  Huntingdonshire,  Buckinghamshire, 

Hornchurch,  Essex.  Bedfordshire,  Oxfordshire,  Berkshire, 

Tel.  Romford  44155  Hertfordshire  and  Essex. 


R.  A. Lacy  &  Son, 
Knowl  Warehouse, 
Dale  Street, 
Ossett,  Yorkshire. 
Tel.  Ossett  71987 


Cumberland,  Northumberland,  Durham, 
Yorkshire,  Lancashire, Westmorland, 
Derbyshire,  Nottinghamshire, 
Leicestershire,  Rutland, 
Lincolnshire,  Cheshire. 


Scottish  Colorfoto  Laboratories  Ltd. 
S.C.L.  Division,  P.O.  Box  6, 
Lomond  Industrial  Estate, 
Alexandria,  Dunbartonshire. 
Tel.  Alexandria  52341 
Telex:  778761 


Scotland 


Cullen  &  Davison  Limited 

Lurgan  Road,  Portadown, 

Craigavon,  Co.  Armagh. 

Tel.  Portadown  32241 

Cable:  Davison  Chemist  Portadown. 


Northern  Ireland 


Correna  Merchandising  Services  Ltd 
30  Station  Parade, 
London  NW2  4NX 
Tel.  01-452  6253 
Telex:  922661 


Greater  London 

The  Correna  Merchandising  system, 
introduced  last  season,  will  now 
move  into  top  gear. The  essence  of 
the  system  is  that  we  do  all  the  work 
for  you  -  all  you  do  is  collect  your 
customers'  money!  For  full  details, 
contact  us. 


Correna. The  Sunglass  Company. 

Correna  International  Limited,  30  Station  Parade,  London  NW2  4NX  Telephone  01-452  6253  Telex  922661 
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It  pays  to  specialise- 
and  it  pays  YOU  well  if  the 
specialists  are  Correna. 


When  you're  dealing  with  hair  brushes,  you'd  logically  expect  a  brush  company  to  know 
what  they're  doing.  Or  a  razor  blade  company  to  be  pretty  sharp  about  marketing  blades. 
And  a  camera  company  to  be  snappy  with  cameras.You  wouldn't  expect  them  to 
understand  the  sunglass  market  in  any  depth.  For  sunglasses,  you'd  naturally  come  to  a 
company  whose  business  is  sunglasses.  Like  Correna.  In  fact,  only  like  Correna-the 
major  sunglass  company  which  actually  specialises  in  . .  .  sunglasses! 

Correna  have  the  professionalism  - 
A  genuine  depth  of  knowledge  of  sunglasses  in  general,  and  an  experience  of  how  to 
market  them  in  particular. 

Correna  have  the  brand  name  - 
Correna  advertising  is  established  successfully  in  the  most  powerful  medium  of  all: 
television.With  the  support  of  cinema  and  posters  (to  reach  your  customers  right  where 

they  live  and  buy)  it's  no  wonder  people  know  Correna. 

Correna  have  value-for-money  - 
Compare  the  comprehensive  services  supplied  by  Correna  with 
other  companies,  and  you  will  see  what  real  value  for  money 
means! 

Correna  have  the  most  comprehensive  range  of  all  - 

With  a  total  selection  of  over  200  style  variations  in  6  lens  ranges. 
Polarised,  TGX  (impact  resistant),  CR39,  Zeiss  Umbrals,  Photomatic  and 
Simply  Tinted.  Plus  an  ancillary  collection  of  profit-boosting  Correna 
accessory  items. 

Correna. The  Sunglass  Company. 

Correna  International  Limited,  30  Station  Parade,  London  NW2  4NX  Telephone  01-452  6253  Telex  922661 


Atlas  introduce 
flash  new  packaging. 


Atlas  photoflash  cubes  and  bulbs  have  been 
ven  a  new  'team  strip':  bright  and  noticeable  blue- 
id-white  packs. 

Result:  better  display  opportunity,  new  impetus 
r  sales. 

We've  boosted  each  product's  name  and  type 
ith  a  distinctive  colour  coding  for  instant  recognition. 

Result:  easier  stock  control,  easier  handling 
sales. 

And  our  comprehensive  range  of  projector  lamps 
ill  be  given  similar  treatment  too. 

Atlas  pre-packed  dispensers 
(or  bulbs  and  cubes 

The  new  Atlas  Flash  Bulb  and  Flashcube  packs 
e  available  pre-packed  in  special  display  cartons. 


The  new  Magicube  packs  are  available  pre- 
packed in  the  popular  Atlas  gravity  feed  dispensers 
at  no  extra  cost.  Alternatively  you  can  get  new 
Magicube  packs  each  with  an  integral  header  card 
to  make  an  eye-catching  display  just  hanging  or 
standing  on  its  own. 

Either  way,  start  flashing  the  whole  range  of  new 
Atlas  Photoflash  packs  as  soon  as  possible.  Then 
stand  back  and  see  how  well  they  sell. 

See  your  rep.  or  contact  Thorn  Lighting,  Thorn 
House,  Upper  Saint  Martin's  Lane,  London  WC2H  9ED. 

Thorn  lighting 

Currently  the  most  effective 
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Trade  news 

Continued  from  p  734 

'Sell  electricals  at 
discounters'  prices' 

Figures  which  suggest  that  an  independent 
retailer  can  compete  with  electrical  dis- 
count houses  on  price  —  if  they  pass  all 
discounts  on  to  the  consumer  —  have  been 
issued  by  Sperry  Remington. 

Mr  Derek  Hailing,  the  company's  sales 
manager,  reports  that  his  salesmen  find 
sales  resistance  from  independents  be- 
cause they  claim  "My  customers  can 
get  your  product  cheaper  from  so-and-so 
than  I  can  buy  it  from  my  wholesaler". 
But  while  accepting  the  validity  of  the 
claim  in  some  cases,  Mr  Hailing  argues 
that  too  many  retailers  take  all  the  extra 
discounts  and  bonus  goods  offered  by  their 
wholesaler  and  still  attempt  to  sell  at  or 
very  near  the  rsp.  "What  these  retailers 
ignore  is  the  effective  buying  price,  in- 
cluding normal  discount,  extra  discount, 
free  bonus  goods,  and  settlement  discount. 
This  buying  price  should  be  marked  up 
accordingly  to  the  percentage  gross  profit 
margin  required." 

Taking  the  Selectro  3  as  an  example, 
he  suggests  that  any  retailer  can  sell  the 
model  for  more  than  £5  under  the  rsp  and 
still  make  20  per  cent  gross  profit.  To 
prove  the  point,  Mr  Hailing  gives  figures 
which  show  that  the  effective  buying  price 
can  be  £6-82  against  a  recommended 
£14-68.  "Assuming  that  the  retailer  wishes 
to  make  20  per  cent  profit  margin  then 
this  price  must  be  marked-up  by  25  per 
cent  to  £8-53  which  with  8  per  cent  VAT 
makes  a  retail  price  of  £9-21".  [A  major 
London  discount  house  was  last  week  ad- 
vertising the  model  at  £9-50 — Editor.] 

"This  is  obviously  a  very  competitive 
selling  price  and  it  is  available  to  all  re- 
tailers without  being  throat  cutting 
says  Mr  Hailing,  who  bases  his  calcula- 
tions on  the  following: — 

RSP  inc.  VAT  £14-68 
Trade  price  £10-19 
Less  "extra"  wholesaler's  dis- 
count (say  15  per  cent)  £8-66 
Less  current  pack  offer  of  one 
free  Selectro  2  for  every  three 
Selectro    3    and    three  SF2 
ordered;  assuming  selling  price 
of  free  S2  at  £10  £7  00 

Less  settlement  discount  (2j 
per  cent)  £6-82 
However,  one  chemist  wholesale  group 
known  to  be  the  source  of  Remington 
electrical  products  for  many  independents 
could  not  see  how  a  "15  per  cent  extra" 
discount  could  be  offered.  All  manu- 
facturer's special  deals  (such  as  the  free 
Selectro  2  above)  are  passed  on  to  the 
retailer,  but  it  is  suggested  that  additional 
discounts  of  the  size  quoted  cannot  be 
met. 

□  Staff  members  of  Remington  stockists 
are  being  offered  the  new  double  foil 
head  model  SF2  at  nearly  half  price  — 
£6-99  including  VAT  — as  a  "thank  you" 
for  record  sales. 


Resorption 


DERMALEX  skin  lotion 

Manufacturer  The  Dermalex  Co  Ltd,  14 
Broadway,  London  SW1 
Description  White  oil-in-water  emulsion 
containing  squalane  3  per  cent,  hexa- 
chlorophene  0-5  per  cent,  allantoin  0-25 
per  cent 

Indications  Prevention  of  superficial  pres- 
sure sores.  Prevention  and  treatment  of 
incontinence  rash  and  non-specific  rashes. 
Antisepsis  in  plastic  and  burns  surgery. 
Hand  cream  for  medical  and  surgical 
staff 

Contraindications  Children  under  2  years, 

except  on  medical  advice 

Method  of  use  Apply  every  4  to  6  hours 

and  after  the  patient  is  washed 

Precautions  Full  benefit   should  not  be 

expected  when  applied  to  areas  of  broken 

skin 

Packs  Plastic  dispenser  of  250ml  (£2-33 
trade) 

Issued  November  1974 

EPILIM  tablets 

Manufacturer  Reckitt  &  Colman  phar- 
maceutical division,  Hull  HU8  7DS 
Description  Scored  white  tablet,  diameter 
11mm,     containing     sodium  valproate 
200  mg 

Indications  Generalised,  focal  or  other 
epilepsy 

Dosage  Adults  and  children  over  15 — 
Initially,  1  three  times  daily.  May  be  in- 
creased after  3  days  to  2  three  times 
daily.  One  other  anti-epileptic  may  be 
introduced  after  2  weeks  if  necessary. 
Patients  receiving  other  therapy  should 
start  with  1  twice  daily.  May  be  increased 
at  intervals  of  3  days  in  increments  of  2 
daily.  Optimum  dosage  usually  4-7  daily. 


Should  be  swallowed  whole  with  water  if 
necessary  but  not  with  aerated  mineral 
water.  Children,  3-15  years — from  2  tab- 
lets to  doses  slightly  less  than  those  of 
adults.  0-3  years — usually  20-30mg/kg/ 
day) 

Precautions  In  women  of  child-bearing 
age,  should  only  be  used  in  severe  cases  or 
those  resistant  to  other  treatment.  Well 
tolerated  in  combination  with  other  anti- 
epileptics  but  may  enhance  sedative  effects 
of  other  agents,  particularly  barbiturates. 
May  potentiate  MAOI's  and  thymoleptics. 
May  give  false  positives  when  testing 
urine  of  possible  diabetics 
Side  effects  A  few  patients  have  experi- 
enced minor  gastric  irritation  and,  less 
frequently,  nausea 

Storage  In  a  cool  dry  place.  Must  be  kept 
in  protective  foil  until  taken 
Packs  100  tablets  in  foil  (£5,  trade) 
Supply  restrictions  Recommended  on  pre- 
scription only 
Issued  November  1974 
Notes  Sodium  valproate  may  increase  the 
level      of      gamma-aminobutyric  acid 
(GABA),  an  inhibitory  transmitter  in  the 
brain,  by  inhibiting  GABA  transaminase 
which   is  responsible  for  breakdown  of 
GABA 

ILIADIN  MINI  paediatric 

Manufacturer  E.  Merck  Ltd,  Fishponds 
Road,  Wokingham,  Berks  RG11  2QJ 
Description  Colourless,  aqueous,  buffered 
solution  of  oxymetazoline  hydrochloride 
0025  per  cent  w/v  in  disposable  poly- 
thene units  each  containing  0-3ml 
Indications  Nasal  congestion,  perennial 
and  allergic  rhinitis,  sinusitis.  In  infants 
when  nasal  congestion  interferes  with 
feeding 

Method  of  use  Instil  half  the  contents 
of  one  unit  into  each  nostril.  Repeat 
every  6-12  hours  as  necessary 
Precautions  Prolonged  use  may  cause 
rebound  vasodilation  or  chemical  rhinitis. 
Continuous  therapy  should  not  exceed 
2  weeks.  Caution  in  infants  under  3 
months 

Packs  10  units  (£0-25  trade),  20  units 
(£0-44) 

Issued  November  1974 


on  TV 

next  week 

Ln  —  London;  M  —  Midland;  Lo  —  Lancashire 

Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 

Alka-Seltzer:  Ln,  Lc,  Y,  Sc,  So,  NE,  U  E 
Aquafresh:  All  areas 
Beecham  Powders  range:  WW,  We,  CI 
Beecham  Powders  &  Hot  Lemon:  All  ex- 
cept WW,  We,  CI,  E 
Beecham  Powders  &  tablets:  All  except 
WW,  We,  E,  CI 

Bright  &  Beautiful  tissues:  All  areas 

Brylcreem  Omadine:  Sc,  G 

Close-Up:  All  areas 

Complan:  All  areas 

Coty  fragrances:  All  areas 

Cutex:  Ln,  M,  G,  Y,  WW 

Falcon:  All  areas 


Fisherman's  Friend  lozenges:  Ln,  Sc,  So, 

NE,  A 

Freshmlnt:  All  areas 

Gillette  G11:  All  areas 

Grecian  2000:  Ln,  M,  Lc,  Sc,  So,  NE,  A 

B,  G,  CI 

Harmony  shampoo:  All  areas 
Kodak   Instamatics:  All  areas 
Marigold  household  gloves:  All  except 
Sc,  We,  B 

Maybelline  Shade  n  Shine:  All  except  U 

Mentho  Lyptus:  All  except  E 

Oil  of  Ulay:  All  areas 

Old  Spice:  All  areas 

Papermate:  All  areas 

Pears  foam  bath:  All  areas 

Pears  Lasting  Care:  Ln,  M,  So,  We 

Pears  soap:  All  areas 

Polaroid  Super  Swinger:  All  areas 

Q-Tips:  All  areas 

SR.:  All  areas 

Sunsilk  hairspray:  All  areas 
Sunsilk  setting  lotion:  All  areas 
Sunsilk  shampoo:  All  except  U,  E,  CI 
Three  Wishes  foam  bath:  All  areas 
Us  hairspray:  Lc 

Vaseline  Intensive  Care  lotion:  All  areas 
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The  creation 
of  Brut 


Company  prof  ile 


FABERGE  INC 


The  concept  of  Brut  began  about  twelve 
years  ago  when  Faberge"  was  acquired  by 
George  Barrie,  the  president  of  Rayette 
Inc.  The  existing  House  of  Faberge 
marketed  Aphrodisia  and  Woodhue  for 
Men,  and  whilst  those  lines  were  reason- 
ably successful,  George  Barrie  felt  the 
need  for  something  new  and  "excitingly 
different"  in  the  way  of  fragrance  and 
presentation  for  a  product  for  the  men's 
market  —  with  the  American  male  par- 
ticularly in  mind. 

Travelling  in  Europe,  he  visited  a 
restaurant  where  he  was  impressed  by  the 
presentation  of  a  liqueur  bottle  and 
thought  a  similar  presentation  would  be 
ideal  for  a  prestigious  men's  line,  with 
aftershave  lotion  particularly  in  mind.  He 
returned  to  America  and  discussed  his 
idea  with  a  friend  —  Ira  Schwartz,  presi- 
dent of  the  International  Research  & 
Development  Co.  From  this  discussion  the 
expensive  and  prestigious  Brut  for  Men 
range  was  conceived. 


'After  anything' 

Arch  Nadler,  also  an  associate  of 
Barrie's  at  that  time,  suggested  that  the 
copy  line  "After  shave  .  .  .  after 
shower  .  .  .  after  anything  ..."  would 
suit  the  product.  The  connotations  were 
felt  to  be  self-evident  —  interesting, 
slightly  amusing,  and  suggestive.  The 
perfumer  was  given  the  brief  to  make 
the  fragrance,  basically  as  an  all-purpose 
lotion  which  was  distinctive  and  different 
to  anything  on  the  market  at  that  time, 
and  the  combination  of  these  two  was 
Brut.  "A  diamond  in  the  rough  .  .  . 
unpolished  .  .  .  brash  .  .  .  bold  .  .  .": 
this  was  how  the  line  was  first  marketed 
in  America  in  1962. 

Four  years  later,  in  September  1966, 
when  the  UK  company  had  been  operat- 
ing for  about  18  months,  Brut  for  Men 
was  launched  in  England,  with  finished 
stock  imported  from  the  States.  The 
total  distribution  then  was  1,000  accounts 
and  with  only  five  salesmen  calling  on 
those  1,000  accounts  Faberge  were  able 
to  achieve  a  launch  sell-in  of  £32,000. 
People  were  naturally  cautious  of  the 
quantities  they  bought.  The  most  expen- 
sive men's  after  shave  on  the  market  at 
that  time,  from  the  House  of  Dior,  re- 
tailed at  about  25s;  Faberge^  a  young 
new  company  in  the  business,  was  offer- 
ing men's  lotion  at  a  retail  price  of 
39s  6d  —  almost  £2  —  which,  in  the 
autumn  of  1966  made  Brut  the  most 
expensive  men's  line  in  the  British  toile- 
tries market. 

However,  in  spite  of  all  the  odds,  Brut 
succeeded.  Men  liked  the  masculine 
fragrance,  the  attractive  dark  green  bottle 
with  the  silvered  medallion  —  and  women 
were  as  enthusiastic  about  it  as  men.  The 


copy  line  was  a  success  —  people  would 
walk  into  shops  and  ask  for  a  bottle  of 
"After  anything".  It  became  almost  an 
"in"  joke  at  the  time,  and  very  quietly, 
without  much  exposure,  Brut  began  to 
get  a  hold  on  the  market.  During  1967 
and  1968  the  line  made  slow  but  positive 
progress  and  captured  an  exclusive  clien- 
tele who  became  regular  Brut  users,  so 
that  suddenly  Brut  had  acquired  a  certain 
"cachet"  which  still  exists  today. 


Expansion 

The  Faberge"  company  has  expanded  at 
a  terrific  rate  since  1966.  In  1968  Faberge" 
moved  to  the  Ridgeway  estate  at  Iver, 
and  since  its  arrival  the  Faberge"  success 
story  has  gone  from  strength  to  strength. 
The  factory  and  offices  now  occupy 
200,000  sq  ft.  All  Fabergd's  UK  activities 
take  place  at  Iver.  The  chief  executives 


have  their  offices  at  Iver  and  the  market- 
ing, sales,  and  accounting  departments  all 
operate  together  with  production,  re- 
search, and  warehousing,  to  form  a  com- 
plete and  efficient  unit. 

The  Faberge"  company  in  the  UK  is  a 
wholly-owned  branch  of  Faberge"  Inc, 
New  York.  The  directors  of  the  main 
board  in  New  York,  under  the  presidency 
of  Mr  George  Barrie,  assisted  by  his  son, 
Mr  Richard  Barrie,  who  is  vice-presi 
dent  and  chief  operating  officer,  set 
Faberge's  international  operating  policies 
in  terms  of  marketing,  sales  finance,  new 
product  development,  expansion  pro- 
grammes and  investment.  Thereafter, 
corporate  policy  is  interpreted  and  applied 
by  the  executive  directors  in  the  UK 
within  the  broad  guide  lines  of  corporate 
policy  as  laid  down.  The  UK  company 
can  and  does  call  on  the  services  of  many 
corporate  departments,  such  as  research 
and  development,  computer  systems, 
organisation  and  method,  legal,  and 
finance.  It  has  a  particularly  close  relation- 
ship in  Europe,  in  that  the  managing 
director  of  the  UK  company  is  also  the 
director  of  European  operations  and  the 
wholly-owned  company  in  France  —  Par- 
fums  Faberge"  SA  —  and  Faberge"  Inter- 
national (Italy),  report  directly  to  him. 

Overseas  markets 

Exports  from  the  UK  in  finished  goods 
are  sent  to  33  overseas  markets  from 
Iceland  to  East  Africa.  The  UK  com- 
pany also  supplies  overseas  companies  and 
joint  venture  companies  in  Australia, 
South  Africa,  Israel  and  South  America 
with  components  for  local  manufacture 
under  licensee  agreements.  In  fact,  the 
UK  company  holds  an  important  position 
within  Faberge's  overall  global  operations 
Now  Faberge"  are  internationally  known 
as  one  of  the  leaders  in  the  field  of  not 
only  men's  but  women's  fragrances.  The 
president  of  Faberge,  George  Barrie,  con- 
tinually travels  all  over  the  world  in  a 
Faberge"  jet,  ensuring  that  Faberge"  com- 
panies are  keeping  a  constant  and  vigilant 
eye  on  the  world's  market.  Various 
celebrities  such  as  Cary  Grant,  who  is 
the  vice-president  of  the  American  com- 
pany, are  involved  in  the  promotion  of 
the  company  and  since  the  formation  of 
Brut  products,  Faberge"  has  moved  into 
the  world  of  films.  The  first  Brut  Pro- 
ductions film  was  "A  Touch  of  Class" 
starring  George  Segal  and  Glenda  Jack- 
son, which  was  nominated  for  an  academy 
award. 

Brut  has  now  been  joined  by  Faberge" 
West,  and  the  two  brands  together  hold 
a  consistently  high  position  amongst  the 
brand  leaders  in  the  men's  after  shave 
market.  It  might  be  nearly  ten  years  on, 
but  there  is  still  a  place  in  the  expanding 
after  shave  market  for  Brut. 
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Volumatic  Security  Products 


"i 


Volumatic  Security  Scanning  Arm  The 

ultimate  shoplifting  deterrent,  an  electrically 
driven  arm  onto  which  convex  mirrors  can 
be  mounted.  Moves  the  mirror  in  a  1  20 
degree  sweep  every  20  seconds.  The 
mirror's  movement  maximises  the  deterrent 
of  the  convex  mirror  and  gives  added 
surveillance.  Neat,  modern  and  highly 

effective. 


Volumatic 
tash  carrying 
Cases  When 
snatched  from  the 
carrier,  sounds  an  ear  piercing 
audible  alarm  and  sends  off 
clouds  of  dense  orange  smoke.  The  cash  is 
stained  and  made  useless  to  the  thief  and 
the  carrier  is  protected  by  a  year's  free 
insurance.  It's  a  foolproof  way  to  carry 
cash.  Available  in  three  sizes.  Also 
available  ladies'  style  hand/shoulder 
cashcarrying  bag  and  in-store  cash 
collection  case  with  many  new  features. 

Volumatic 
Emergency  Alarm 

A  multi-purpose 
portable  audible 
alarm  for  floor  or  wall 
mounting ;  gives 
immediate  'press  to 
sound'  and  'press  to 
silence'  operation  with 
ear  piercing  signal.  Foot 
or  hand  operated. 

Volumatic  Stoplifters  Bright  deterrent 
orange  signs  for  hanging  in  retail  sales 
areas.  Each  sign  carries  powerful 
anti-pilferage  slogan  on  either  side.  A  sure 
way  of  deterring  the  casual  and  impulse 
pilferer.  Bright  orange  acrylic  with  black 
lettering,  suspended  with  chrome  chain. 
Dimensions :  36  ins.  wide  by  1 2  in.  deep 
(91  cm.  (91  cm.  by  30  cm.)  Low  in  cost. 


Volumatic  Ceiling 
Mounted  Deterrent 
Unit  A  new  security 
device  designed  to  provide 
a  maximum  deterrent  to 

shoplifters  by  constant  movement  of  multi-angle 
surveillance  mirrors. 

A  ceiling  mounted  arm  on  which  are  mounted 
three  convex  mirrors  is  driven  in  a  circular  motion 
by  an  electric  motor.  Can  be  fixed  either  to 
conventional  or  suspended  ceilings.  All  the  mirrors 
and  the  suspension  tube  in  bright  Volumatic 
deterrent  orange.  A  fraction  of  the  cost  of 
similar  products. 


SHOPLIFTING 

IS  AN  OFFENCE 

WE  ALWAYS  PROSECUTE 


Volumatic 
Anti-Pilferage 
Mirrors 

Volumatic  new  generation  circular  convex 
mirrors  with  a  bright  orange  'halo'  trim  are 
the  most  effective  low  cost  method  of 
pilferage  control ;  three  diameter  sizes  1  6  in.. 
24  in.  and  34  in. ;  tough  glass  fibre  backing 
makes  them  virtually  unbreakable 
For  tight  corners,  the  Volumatic  Slimview 

mirror  is  the  answer.  Oblong  in  shape  it 
measures  24  in.  wide  by  1 6  in.  deep.  Bright 
Volumatic  orange  trim  for  added  deterrent  effect 
Volumatic  Two-Way  Observation  Mirrors  give 
discreet  surveillance  of  high  pilferage  risk  areas. 
Available  clear  and  indistinguishable  from 
ordinary  mirrors,  or  with  Venetian  silverstrip. 


Volumatic  Loop  Alarm  Systems  An  entirely 
new  range  of  battery  operated  loop  alarm 
systems  that  provide  an  unbeatable  method 
of  preventing  the  theft  of  merchandise  on 
open  display.  Require  no  maintenance  and 
running  costs  are  virtually  nil.  Supplied  with 
coaxial  cable  that  cannot  be  bridged.  Three 
types  are  available,  two  with  unique  and 
patented  automatic  re-setting  facility. 
Powerful  audible  signal.  Applications  in  all 
types  of  non-food  retailing. 


All  Volumatic  security  products  are 
manufactured  under  stringent  quality 
control  and  research  is  being 
conducted  into  the  improvement  of 
existing  products  and  development  of 
new  products.  We  are  always  happy  to 
discuss  specific  security  prcjects  with 
customers.  All  Volumatic  products  are 
backed  by  a  one  year  written  guarantee. 


Solve  your  security  problems  now  -  send  for  literature  today.  To  help  us  to  give 
your  enquiry  immediate  attention,  please  quote  this  reference  CD 


Volumatic  Bomb  Blanket 

Designed  to  contain  the  blast 
from  expedient  (home  made) 
bombs.  Gives  1 6  sq.  ft. 
coverage.  Already  in  use  by 
department  stores  and  some 
public  utilities.  Designed  to  be 
placed  over  the  bomb  until 
disposal  experts  arrive. 


Volumatic  Limited  -  leaders  in  retail  security 


Volumatic  Limited 
Taurus  House 
Kingfield  Road 
Coventry  CV6  5AS  England 
Telephone  (0203)  8421 7/8/9 


Volumatic  Protectachain  Chrome  finished  neat,  flexible  ball-link 
chain  for  securing  goods  on  open  display.  Very  low  in  cost.  Case 
studies  show  it  can  totally  eliminate  pilferage. 


made  to  make  you  profit 


j 
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The  computer's  potential  in 
pharmacy  stock  control 


Computers  can  greatly  simplify  stock 
control  in  the  pharmacy — but  at  some  cost 
in  terms  of  retailer  independence.  That 
was  the  message  of  an  Anglia  Region 
conference  in  London  on  Sunday  at  which 
systems  installed  in  Britain  and  abroad 
were  explained  by  users  and  computer 
manufacturers. 

The  most  complex  of  the  in-use  systems 
was  run  by  an  American  pharmacy 
wholesaler  under  the  name  "automated 
inventory  control"  (AIM).  Explaining  its 
operation,  Mr  Alan  Sivewright,  market- 
ing director,  MSI  (Data)  Ltd,  said  that  200 
American  pharmacies  a  week  were  joining 
such  systems  —  "It  works  well  in  the 
United  States  and  I  believe  it  could  here." 

Calculator'  input 

At  the  pharmacy  end,  the  main  equip- 
ment is  a  portable  tape  recorder  linked  to 
a  key-and-display  board  similar  to  a  pocket 
calculator.  An  assistant  moves  round  the 
shop,  keying  in  product  codes  and  quan- 
tities required  (the  codes  have  check 
digits  incorporated  which  make  input 
errors  unlikely);  the  recorded  data  are 
subsequently  fed  to  the  wholesaler's  com- 
puter over  the  telephone  system  at  15 
orders  a  second,  via  a  modem  unit  (the 
only  other  piece  of  equipment  the  retailer 
needs).  This  data  transfer  can  be  carried 
out  automatically  outside  business  hours 
without  staff  supervision. 

Product  codes  are  carried  either  on  shelf 
labels  or  on  the  packs  themselves — a 
feature  of  the  system  is  that  pre-priced 
and  coded  stick-on  labels  can  be  produced 
at  the  same  time  as  the  wholesaler's 
"picking  list"  and  these,  if  applied  when 
the  stock  arrives  in  the  pharmacy,  can 
act  as  a  check  on  the  quantities  of  goods 
supplied.  If  the  pharmacist  wishes  to  offer 
a  line  at  a  price  other  than  the  standard 
rate — to  meet  competition  for  example — 
he  can  "key-in"  the  proposed  price  at 
the  time  of  the  order  and  this  will  appear 
on  labels  supplied. 

Monthly,  the  computer  can  provide  a 
print-out  of  all  purchases  showing  month- 
by-month  figures  for  a  year.  The  same 
document — a  "movement  analysis  report" 
— shows  cost  prices  and  profit  margins. 
However,  its  main  use  is  to  enable  the 
pharmacist  to  identify  those  products  that 
are  not  selling,  the  suggestion  being  that 
they  should  be  the  subject  of  a  "clear- 
ance sale"  and  the  space  released  for 
faster-selling  items.  The  ultimate  aim  is 
to  produce  a  "balanced  stock,"  with  all 
stock  lines  selling  and  occupying  shelf 
space  in  ratio  to  their  rate  of  sale.  Thus 
the  assistant  preparing  the  order  can  esti- 
mate quantities  required  from  the  empty 
shelf-space,  any  quantity  later  found  in 
the  stock  room  being  "subtracted"  auto- 
matically from  the  order.  Mr  Sivewright 


suggested  that  in  this  system  a  "hole"  on 
the  shelf  should  indicate  that  a  product 
was  selling  well  and  that  larger  orders 
were  required — slow-moving  lines  shou'd 
not  be  used  to  fill  it  up! 

The  pharmacy  investigated  in  detail  by 
Mr  Sivewright  had,  he  said,  increased 
sales  by  7  per  cent,  but  reduced  stock- 
holding by  25  per  cent  through  use  of 
the  system.  However,  the  savings  in  staff 
time  and  the  pricing  accuracy  could  alone 
justify  purchase  of  the  equipment.  In 
Britain,  the  system  was  being  used  by 
two  major  supermarket  chains. 

Asked  the  vital  question  on  cost,  Mr 
Sivewright  would  not  be  specific.  Only  the 
total  system  could  be  evaluated  and  the 
equipment  had  to  be  supplied  through  the 
operating  wholesaler's  auspices.  However, 
he  suggested  that  the  total  turnover  of 
goods  purchased  through  the  system 
should  be  of  the  order  of  £50,000  per 
annum  to  make  it  worthwhile. 

Other  questioners  were  concerned  that 
the  system  would  tie  the  pharmacist  to 
one  wholesaler  and  that  in  time  of  pro- 
duct shortage,  when  several  suppliers  had 
to  be  used,  any  single  print-out  of  order- 
ing patterns  would  be  meaningless.  Mr 
Sivewright  conceded  the  points.  A  further 
criticism  was  that  if  the  pharmacy  kept 
only  brand-leaders,  customers  would  go 
to  the  supermarket — though  Mr  S.  T. 
Swaddle,  Whitley  Bay,  suggested  that 
occurred  anyway  and  customers  came  into 
the  pharmacy  only  for  slow-movers,  hav- 
ing purchased  the  others  elsewhere. 

Unichem's  installation 

Part  of  the  MSI  system  is  already  being 
operated  by  Unichem  between  their  depots 
and  their  computer  centre  at  Morden,  hav- 
ing come  into  use  progressively  during  the 
past  month.  Mr  John  Thompson,  a  direc- 
tor of  the  society,  explained  Unichem's 
"profitable  buy"  scheme  which  gives  extra 
discount  to  those  chemists  prepared  to 
order  in  certain  minimum  quantities  from 
an  inventory  of  1,800  lines,  representing 
about  85  per  cent  of  total  OTC  sales. 
For  each  pharmacy,  he  said,  the  "fast 
movers"  came  down  to  700-800  lines,  and 
half  of  those  were  counted  and  ordered 
each  week  under  the  Unichem  stock 
control  system — a  process  taking  about  3£ 
hours  a  week. 

Mr  David  Walker,  Unichem's  data  pro- 
cessing manager,  then  showed  how  the 
PB  lines  were  coded.  Data  from  the 
orders  was  keyed  into  a  cassette  at  the 
depot  and  the  day's  orders  were  trans- 
mitted by  telephone  modem  for  computer 
processing.  The  computer  print-out  formed 
a  delivery  note  which  was  returned  to  the 
depot  next  day  via  Datapost,  etc,  for 
making  up  and  delivery  to  the  customer. 
It  showed  the  recommended  retail  prices 


Mr  C.  V.  Hammond  shows  his  drawer 
storage  system 

(or  special  offer  prices)  and  a  trade  price 
that  Unichem  guaranteed  would  be  that 
charged  on  the  invoice,  irrespective  of 
intervening  price  changes.  When  informa- 
tion on  lines  not  supplied  had  been  noti- 
fied by  the  depot,  the  computer  was  able 
to  print  the  invoice. 

Answering  questions  on  the  system's 
adaptability  to  accept  orders  from  stock 
control  systems  operated  by  retailers,  in- 
cluding tapes  from  automatic  tills,  Mr 
Thompson  said  it  should  be  possible 
providing  that  Unichem's  code  was  used. 
However,  chemists  had  generally  been 
reluctant  to  introduce  stock  control 
discipline  —  to  invest  and  reap  the 
benefits.  Many  on  the  continent  had  done 
so,  and  Switzerland  was  probably  in  the 
lead  now,  having  overtaken  Germany. 

A  point  that  troubled  both  wholesale 
and  retail  speakers  was  lack  of  a  univer- 
sal coding  system  for  pharmacy.  Mr 
Swaddle  and  Mr  C.  V.  Hammond  reiter- 
ated points  made  in  their  letters  to  C&D 
(November  2,  p  613,  and  November  16, 
p  699)  and  Mr  A.  Wright  (Editor,  C&D) 
pointed  out  the  flexibility  of  the  code  used 
for  C&D's  computerised  Price  Service.  It 
could  be  used,  he  said,  to  provide  price  or 
product  information  to  wholesalers  or 
manufacturers  in  the  form  of  tape,  discs 
or  cards,  whether  or  not  they  had  their 
own  codes.  Also  it  was  the  most  extensive 
code  available  since  it  included  franchise 
products.  Mr  Wright  stressed  that  C&D 
had  discussed  potential  codes  with  both 
existing  and  potential  code  users  before 
computerisation  of  the  list — "but  we  had 
to  go  our  own  way."  The  result  was  a 
system  that  was  generally  available. 

Continental  systems 

Mr  C.  V.  Hammond,  a  director  of 
Unichem,  had  been  opening  speaker, 
presenting  an  illustrated  review  of  the 
development  of  stock-control  systems  and 
their  linking  with  wholesaler  computers 
in  continental  pharmacy.  He  showed  how 
the  control  aspects  of  the  best  systems 
had  been  adapted  to  use  in  his  own 
Bishops  Stortford  pharmacy. 
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In  Germany,  the  impetus  for  computers 
had  come  from  the  introduction  of  VAT 
in  1968  and  with  it  the  opportunity  to 
devise  a  unified  code  which  could  be 
used  by  all.  With  the  help  of  the  Federal 
Government  an  organisation  was  set  up 
which  included  pharmacists  from  every 
branch  of  the  profession  as  well  as 
electronic  equipment  manufacturers,  phar- 
macy fitters,  wholesalers  and  pharma- 
ceutical manufacturers.  The  pharma- 
zentral-nummer  for  pharmaceuticals  was 
established,  with  a  seven-place  number 
specific  for  every  pharmaceutical  package. 

At  the  same  time,  small  punched  cards 
were  introduced  for  stock  control  in 
pharmacy.  Standardisation  was  achieved 
within  a  year  and  the  first  ticket  reader 
for  use  in  the  pharmacy  was  produced. 

The  punched  ticket  carries,  ready 
printed  and  punched,  details  of  the 
product,  cost  price  and  code  while  the 
pharmacy  adds  data  such  as  supplier, 
order  quantity,  minimum  stock  and  sel- 
ling price.  In  a  double  ticket  system 
(as  used  by  Mr  Hammond)  a  coloured 
duplicate  ("location")  ticket  is  behind 
the  white  "order"  ticket,  and  both  are 
sited  close  to  the  product  storage  point. 
When  a  stock  reaches  the  minimum 
level,  the  white  card  is  transferred  to 
an  order  tray  while  the  coloured  card 
remains,  both  to  indicate  the  stock 
position  and  the  fact  that  it  is  on 
order  (double  ordering  is  thus  avoided). 
In  the  German  system,  the  white  order 
cards  can  be  placed  in  a  reader  when 
the  wholesaler  telephones  and  the  order 
transmitted  to  his  computer  automatically. 

The  speaker  also  illustrated  the  phar- 
macy fixtures  found  most  suitable  for 
stock  control  systems.  For  the  dispensary, 
he  used  a  single  alphabet  with  products 
in  drawers  with  variable  partitions.  The 
drawer-bases  were  in  clear  plastic  so  that 
stocks  in  the  higher  drawers  could  be 
seen  without  climbing  ladders.  It  had  been 
found  that  packs  laid  flat  in  such  drawers 
provide  a  considerable  space  saving  be- 
cause shelf-spacing  in  normal  fixtures  is 
determined  by  the  tallest  pack. 

The  final  symposium  speaker  was  Mr 
B.  Lonsdale  who  described  the  Plessey 
"bar  code"  system  which  has  been 
adopted  by  Sainsburys,  some  libraries  and 
by  North  Staffordshire  Hospital  for  cer- 
tain patient  data.  In  stock  control,  the 
"code"  is  a  series  of  "bars"  on  a  card 
at  the  product  position.  It  is  read  by 
a  light  pen  which  feeds  the  information 
into  a  cassette  recorder,  and  the  process 
from  then  on  is  similar  to  the  MSI 
system.  Running  the  pen  across  the  bars 
orders  one  item,  but  if  more  than  two 
are  required  a  hand-held  key  board  is 
used.  Again,  code  safeguards  are  built  in. 


German  punched  cards  and  (right) 
Mr  Hammond's  adaptation 
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Dr  Maddock's  'hats' 

I  am  prompted  to  write  by  two  items 
which  appeared  in  C&D,  November  16. 
The  first  was  the  open  letter  from  G. 
Urwin  to  Xrayser,  which  I  consider  to  be 
in  even  worse  taste  than  his  address  to 
the  Lincolnshire  Area  Contractors  Com- 
mittee Conference.  Even  so,  it  is  not  up 
to  me  to  spring  to  the  defence  of 
Xrayser — he  is  well  able  to  look  after 
himself — although  I  would  go  on  record 
as  fully  supporting  Xrayser's  criticisms. 

The  second  item  was  the  question 
posed  in  your  leader  column,  "Which  hat, 
then,  was  Dr  Maddock  wearing  when  he 
proposed  the  formation  of  a  'Pharmaceu- 
tical Advertising  Standards  Authority'?" 
This  is,  I  suspect,  a  question  often  asked 
of  Dr  Maddock  as  he  leaps  from  point- 
of-view  to  opposing  point-of-view  with  the 
agility  of  a  mountain  goat;  a  question,  I 
further  suspect,  that  not  even  Dr  Mad- 
dock could  answer  with  certainty.  Your 
analysis  of  the  events  leading  up  to  his 
proposal  was  excellent — but  incomplete. 
For  example,  it  is  not  enough  to  state 
that  the  Council  has  sought  the  views  of 
the  Society  via  a  branch  vote:  there  is 
more  to  it  than  that. 

In  favour 

At  a  meeting  held  in  May  this  year 
between  representatives  of  the  Council 
and  of  Independent  Chemists  Marketing 
Ltd,  the  latter  stated  that  a  considerable 
number  of  pharmacists  were  now  in 
favour  of  using  the  word  "chemist"  in 
advertising,  and  suggested  that  Council 
should  now  seek  the  views  of  the  mem- 
bership as  a  whole.  Although  there  was 
no  evidence  to  support  this  view,  Council 
did,  in  fact,  act  upon  the  suggestion.  I 
draw  attention  to  the  fact  that  Dr  Mad- 
dock was  an  ICML  representative. 

Subsequently,  at  a  branch  meeting  in 
Chester,  I  shared  the  platform  with  Dr 
Maddock,  and  found  myself  in  the  ridi- 
culous position  of  being  invited,  when  no 
longer  a  member  of  Council,  to  defend 
Council  policy  against  a  member  of 
Council!  Significantly,  Dr  Maddock  in- 
sisted that  no  vote  be  taken. 

What  causes  me  most  concern,  how- 
ever, is  the  attitude  of  National  Pharma- 
ceutical Union  Executive  members  and 
their  (what  I  can  only  describe  as)  double 
talk.  At  Chester,  Dr  Maddock  said  that 
he  believed  the  independent  pharmacy  was 
worth  saving  since  it  gave  a  better  service 
to  the  public.  This  from  an  erstwhile 
independent  pharmacist  who  is  now  a 
director  of  a  group  owning  pharmacies  in 
which  Guinness  has  a  stake!  And  at  the 
Lincolnshire  ACC  Conference  Mr  Urwin 
advised  that  "if  a  business  has  no  chance 
of  a  £40,000  turnover,  my  advice  is  to 
get  out  of  it!"  Yet  both  claim  that  the 
NPU  exists,  and  they  themselves  work  to 


protect  the  independent  pharmacy,  the 
majority  of  which,  now  left  as  truly  inde- 
pendent, do  not  have  this  turnover.  In 
June  of  this  year  I  coined  the  phrase 
"company-orientated  NPU,"  and  I  am 
distressed  to  find  these  further  evidences 
supporting  my  opinion. 

Mr  Urwin  stated  also  that  many  phar- 
macists "have  beer  pockets  and  cham- 
pagne tastes."  Which  may  well  be  true, 
and  I  note  that  the  NPU  is  more  success- 
ful in  catering  for  the  latter  than  enlarg- 
ing the  former.  While  we  still  await  the 
outcome  of  negotiations  to  increase  re- 
muneration, at  a  time  when  we  are 
assured  that  the  gross  margin  on  NHS 
dispensing  is  at  its  lowest  level,  how 
pleasant  it  was  to  receive  the  glossy  bro- 
chure inviting  us  to  spend  seven  days  in 
Maderia  for  only  (!)  £159  (half-board  of 
course).  I  trust  the  staff  at  Mallinson 
House  will  be  able  to  cope  with  the 
demand.  W.  A.  Beanland 

Rossendale,  Lanes 

The  fourth  'hat' 

I  was  most  disappointed  on  reading  your 
report  of  my  contribution  to  the  West 
Midlands  Regional  Conference  (last  week, 
p  696)  that  you  omitted  to  report  that 
the  Society's  president,  in  his  introduction, 
had  emphasised  that  I  was  expressing  my 
personal  view.  Such  a  report  would 
doubtless  have  reduced  the  validity  of 
your  imputation  of  bias  in  your  editorial. 
Again  you  chose  to  omit  a  further 
relevant  factor  when  you  specifically  re- 
ferred to  me  wearing  three  hats,  but 
ignored  a  fourth — and  in  my  view  most 
important — that  of  a  pharmacist 

My  recent  comments  have  been 
attempts  to  stimulate  our  profession  so 
that  through  mediation  and  pragmatism 
unity  might  be  attained. 

Without  such  consideration  our  self- 
inflicted  stab  wounds,  more  than  any- 
thing else,  are  going  to  contribute  to  the 
demise  of  the  profession  which  is  ful- 
filling a  very  easily  demonstrated  com- 
munitv  need.  D.  H.  Maddock 

Cardiff 

Doctor  dispensing  remedy 

The  matter  of  doctor  dispensing  seems, 
like  the  poor,  to  be  "with  us  always". 
As  your  correspondent  states,  we  have 
fought  with  the  "gloves  on"  for  too  long. 

The  remedy  does  appear,  to  ,  my 
uncomplicated  mind,  to  be  fairly  simple. 
I  would  suggest  the  following  steps: 

□  Determine  which  wholesaler  is  supply- 
ing the  "doctor". 

□  All  pharmacists  likely  to  be  supplied 
by  this  wholesaler  to  be  contacted  and 
aquainted  with  the  situation. 

□  One  of  their  number  to  approach  the 
wholesaler  in  question  to  tell  him  that  if 
supplies  to  this  doctor  continue  he  will 
lose  the  accounts  from  x  no.  of  pharma- 
cists. 

The  approach  should  be  made  on 
Thursday  afternoon  or  Friday,  and  the 
boycott  start  the  following  Monday.  No 
warning  should  be  given,  the  parties  must 
be  presented  with  a  fait  accompli. 

I  am  quite  certain  of  two  things : 
First,  the  wholesaler  would  co-operate. 
We  have  had  some  experience  recently 
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in  this  part  of  the  world  of  pharmacists 
expressing  their  will  to  a  wholesaler  in 
no  uncertain  fashion.  Second,  the  govern- 
ment may  not  openly  applaud  our  action 
but  secretly  would  be  overjoyed. 

We  may  even  find  that  future  negotia- 
tions over  our  own  financial  rewards  were 
much  easier. 

N.  Allen 

Patchway,  Bristol 

Employees"  pay 

T.  L.  Houghton  of  Barnstaple  (Novem- 
ber 9,  p671)  is  absolutely  right  to  draw 
attention  to  the  niggardly  wages  paid  in 
retail — not  always,  but  too  often.  It 
may  not  be  generally  realised  that  the 
"ancillary  staff  allowance"  included  in 
the  calculation  of  contractors'  remuner- 
ation is  based  on  average  figures  obtained 
from  various  pharmacies.  The  employer 
who  pays  low  in  these  circumstances  is 
doing  himself  no  good  at  all — and, 
worse,  is  harming  the  interests  of  his 
colleagues. 

Pharmacy  will  not  stand  high  in  public 
opinion  when  our  staff  are  seen  to  be 
underpaid.  I  realise  all  the  difficulties 
and  all  the  pressures,  but  I  do  feel  that 
it  is  essential  to  have  good  staff,  properly 
paid. 

Employer 

Unfair  distribution 

In  recent  months,  it  has  been  apparent 
that  the  popular  baby  product  manufac- 
tured by  Lewis  Woolf  Griptight  Ltd, 
Griptight  rattle  soother,  has  been  virtu- 
ally unobtainable.  This  is  not  so  with  one 
of  Britain's  largest  multiple  chemist  out- 
lets. They  are  favoured  with  an  uninter- 
rupted supply  of  this  product. 

What  a  state  of  affairs  this  is — after 
all,  it  was  the  individual  chemist  who 
helped  to  launch,  distribute  and  promote 
all  Griptight  products  in  the  first  place 
and  now,  whilst  we  do  appreciate  that 
they  do  have  production  problems  with 
this  particular  item,  I  think  it  quite  in- 
excusable that  there  is  such  unfair  distri- 
bution of  their  products. 

Furthermore,  when  telephoning  to  chase 
supplies  of  this  product,  one  is  never 
favoured  with  a  return  call  and  there 
seems  to  be  a  general  "could  not  care 
less"  attitude  from  the  company  direct. 

J.  H.  Levey 
L.  Landaw  &  Co  Ltd 
London  NW10 

Mr  R.  S.  Hurst,  director,  Lewis  Woolf 
Griptight  Ltd,  replies: —  There  has  been  a 
shortage  of  Griptight  rattle  soothers  dur- 
ing 1974  due  to  a  series  of  unprecedented 
and  accumulative  circumstances.  Two 
reasons  will  be  well  understood  —  the 
three-day  week  and  the  general  shortage 
of   polystyrene   which   together  severely 


restricted  production  for  most  of  the 
first  six  months  of  this  year. 

The  tooling  used  for  the  production  of 
the  current  rattle  soother  ran  into  pro- 
duction difficulties  towards  the  end  of 
the  three-day  week,  and  repairs  took  very 
much  longer  than  usual  due  to  the 
general  industrial  situation  prevailing  at 
the  time.  Since  a  new  model  was  already 
well  underway  a  replacement  of  the  old 
design  was  obviously  out  of  the  question. 

The  arrival  of  the  new  tooling  was 
similarly  delayed  and  it  was,  therefore, 
necessary  to  allocate  the  available  pro- 
duction to  our  friends  in  the  trade  on  a 
basis  strictly  in  proportion  to  their  pre- 
vious orders.  The  distribution  of  soothers 
is  widely  fragmented  throughout  the 
country.  It  might  have  appeared  to  some 
that  large  multiple  retail  outlets  were 
having  special  treatment  but  this  was  not 
the  case. 

It  should  be  noted  that  the  total  de- 
livery of  soothers  during  1974  has  well 
exceeded  that  of  1973  and  that  whereas 
less  rattle  soothers  have  been  available 
alternative  lines  have  been  offered  and 
taken  up.  The  babies  of  Britain  have  not 
been  let  down! 

As  to  the  future  of  the  rattle  soother, 
we  are  happy  to  announce  that  supplies  of 
our  new  model  are  now  being  produced 
and  as  soon  as  a  satisfactory  stock  level 
has  been  achieved  to  deliver  adequate 
supplies  to  all  our  esteemed  customers, 
they  will  be  immediately  notified.  Samples 
and  prices  will  be  distributed  to  the  trade 
during  the  next  three  weeks. 

Increments 

I  was  delighted  to  read  the  interesting  and 
informative  interview  given  by  Mr  J. 
Mercer  of  ASTMS  (November  9,  p668). 
He  is  to  be  congratulated  on  his  recent 
negotiations  with  DHSS,  convincing  them 
that  the  labourer  is  worthy  of  his  hire, 
thus  bringing  about  substantial  pay 
awards  for  hospital  pharmacists. 

I  do,  however,  feel  that  perhaps  another 
pertinent  question  could  have  been  put  to 
Mr  Mercer — why  the  principle,  which 
has  previously  obtained,  whereby  a  phar- 
macist on  the  maximum  of  his  salary 
scale  was  assimilated  to  the  maximum  of 
the  new  scale,  has,  on  this  occasion,  been 
abolished?  For  instance,  there  must  be  a 
number  of  principal  pharmacists  who  have 
been  at  the  maximum  of  their  scale  for 
many  years  but  who,  from  January  1, 
1975,  will  still  have  three  years  to  go 
before  reaching  the  maximum  of  the  new 
salary  scale,  so  that,  should  such  a  phar- 
macist now  be  aged  62  or  over,  he  will 
never  attain  the  maximum  before  retire- 
ment at  the  age  of  65,  with  a  consequent 
diminution  of  pension  rights  I  am  neither 
ungrateful  nor  avaricious — just  puzzled! 

"PerArdua  ad  Maxima" 

Mr  Mercer  replies:  It  is  my  intention  that 
the  new  scale  for  principal  pharmacist  be 
reduced  to  the  same  number  of  incremen- 
tal points  existing  on  December  31,  1974, 
as  soon  as  possible. 

In  order  to  secure  substantial  rises  for 
hospital  pharmacists  in  general  and  the 
principal  grade  in  this  particular  refer- 
ence, which  the  current  settlement  gives, 
assimilation  to  the  maximum  of  the  new 
scale  for  those  on  the  maximum  of  the 
old  scale  would  have  been  difficult,  if  not 
impossible,     because     of     the  colossal 
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amounts  of  money  involved.  It  would 
have  meant  a  rise  from  £4,023  to  £5.796 
— an  increase  of  £1,773. 

As  it  is,  they  are  getting  a  rise  of  £1,290 
straight  away,  and  will  attain  the  differ- 
ence of  £483  in  a  maximum  of  three 
years,  unless  a  reduction  in  the  incremen- 
tal scale  is  achieved  before  then. 

'Chemist'  in  advertising 

I  am  one  of  the  many  retail  pharmacists 
who  believe  in  the  value  of  advertising 
to  support  the  commercial  side  of  my 
pharmacy  business.  I  also  believe,  as  I 
know  many  of  my  colleagues  do,  that 
an  advertisement  which  does  not  identify 
me  positively  in  the  minds  of  its  readers 
is  largely  wasted.  I  do  not  therefore 
agree  with  those  members  of  the  Society's 
Council  who  would  forbid  the  use  of  the 
title  "chemist"  in  all  advertising. 

I  must  emphasise  that,  like  the  Coun- 
cil, I  am  against  the  advertising  of 
dispensing  and  other  professional  services. 
But  I  cannot  accept  that  the  appearance 
of  the  word  "chemist"  in  an  advertise- 
ment for  toiletries,  cosmetics,  baby  goods, 
photographic  equipment  and  other  "non- 
professional" goods  would  ever  be  re- 
garded by  inference  as  the  advertising 
of  professional  services  in  the  minds  of 
members  of  the  general  public. 

The  Council  has  asked  all  the  Society's 
branches  to  consider  this  matter  and 
vote  on  it.  I  do  not,  for  one  moment, 
believe  that  the  pharmacists  who  attend 
branch  meetings  are  representative  of  the 
Society's  membership  as  a  whole.  But 
leaving  that  aside,  I  am  concerned  that 
branches  are  now  voting  on  a  one-sided 
resolution  in  the  light  of  the  one-sided 
discussion  document  which  has  been 
sent  to  branch  secretaries  and  published. 

Why  has  no  one  published  or  circu- 
lated a  document  outlining  the  other 
side  of  the  argument?  Why  has  the 
NPU  Executive  Committee  not  so  far 
said  a  word  in  public?  Why  has  Mr 
J.  Wright,  whom  I  know  to  be  strongly 
in  favour  of  the  use  of  "chemist"  in 
advertising,  not  written  to  you  to  say  so? 

I  can  only  imagine  that  the  unusual 
reticence  of  Mr  Wright  and  the  NPU  has 
come  about  through  fear  of  being  ac- 
cused of  attempting  to  influence  not  only 
pharmaceutical  opinion  but  also  the 
decision  of  the  Statutory  Committee  in 
the  "Care"  advertising  case.  If  this  is  so 
then  I  think  it  doubly  unfortunate  that 
the  Statutory  Committee  hearing  took 
place  and  when  it  did.  The  Committee's 
decision  is  expected,  I  understand,  early 
in  December.  I  hope  that  the  Council 
will  recognise  that  the  NPU  Executive 
Committee  and  other  "pro-chemist"  phar- 
macists are  at  present  in  some  difficulty  in 
publishing  their  views  and  that  regard 
will  be  paid  to  this  in  assessing  the 
value  of  any  votes  taken  at  branch 
meetings  before  the  other  side  of  the 
case  has  been  presented. 

Donald  Ross 

Bourne,  Lines 

Author's  amendment 

In  the  article  by  Miss  Smita  Patel  and 
Mr  J.  B.  Stanford  on  sunscreen  evaluation 
(August  3,  p  161),  the  volume  of  screen 
used  was  0-3  ml  spread  over  36  sq  cm 
and  the  absorption  of  Uvistat  cream  was 
up  to  350  nm  in  the  UV  A,  not  as  stated. 
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British  drug  makers  need 
to  diversify 

British  pharmaceutical  companies  will 
have  to  increase  significantly  research 
spending  on  new  drugs  to  hold  their  own 
against  international  competition.  Sir 
Ronald  Edwards,  chairman  of  Beecham 
Group  Ltd  said  in  the  Mercantile  Credit 
Lecture  which  he  delivered  at  Reading 
University  on  Tuesday. 

Sir  Ronald  also  said  that  the  Mono- 
polies Commission  rejection  of  the  Boots 
and  Beecham  bids  for  Glaxo  meant  that 
(he  structure  of  the  British  industry 
would  be  unchanged  for  some  time  ahead 
and  companies  would  need  to  look  for 
diversification  outside  drugs  for  growth. 

Voluntary  liquidation  for 
Lancashire  chemists 

A  deficiency  of  £54,480  as  regards  un- 
secured creditors  was  shown  in  the  state- 
ment of  affairs  of  J.  J.  Collier  Chemists 
Ltd,  at  a  meeting  of  creditors  held  in 
Manchester  at  which  Mr  J.  J.  Collier, 
MPS,  principal  shareholder  and  director, 
acted  as  chairman. 

Unsecured  liabilities  totalled  £80,666. 
Assets  were  estimated  to  realise  £51,369 
^ut  after  allowing  £3,171  preferential 
.Maims  and  £22,012  due  to  secured  credi- 
tors the  net  assets  were  put  at  £26,186. 
;  The  company  traded  from  premises  at 
Clayton.  Old  Trafford,  Withington  and 
Whalley  Range,  Manchester,  and  from 
\lderley  Edge  and  Norris  Green,  Liver- 
jool.  Business  had  also  been  conducted 
from  a  shop  in  Burnley  but  was  opera- 
tional only  for  a  short  period. 

Accounts  covering  the  year  to  Septem- 
ber 30,  1973,  revealed  that  on  sales  of 
£203,732  there  was  a  gross  profit  of 
£41,643,  but  after  allowing  overhead  ex- 
penses of  £19,804,  directors  remuneration 
3f  £5,176,  wages  of  £27,813  and  deprecia- 
tion of  £1,704,  the  company  suffered  a  net 
loss  of  £12,854.  It  appeared  that  from 
October  1,  1973,  to  November  4,  1974, 
there  had  been  a  further  loss  on  trading 
3f  £16,874. 

After  discussion,  creditors  resolved  to 
confirm  the  voluntary  winding-up  of  the 
company  and  appointed  Mr  Ronald 
Parkyn  Booth,  FCA,  11  Old  Hall  Street, 
Liverpool  3,  as  liquidator. 

I/Veston  sales  and  pre-tax 
profits  ahead 

On  turnover  up  from  £19m  to  £20-87m 
Weston  Pharmaceuticals  Ltd  report  pre- 
ax  profits  at  £807,000  in  the  half  year 
:mded  August  31  against  £784,000  in  the 
comparable  period  of  1973. 

Tax  takes  £420,000  (£379,000)  leaving 
i  net  profit  of  £387,000  (£405,000).  The 


interim  dividend  is  up  from  0'56p  to 
0-60p  net. 

The  directors  report,  "the  upgrading 
and  resiting  of  existing  branches  is  an 
ongoing  activity.  Continuing  progress  is 
being  made  in  the  wholesale  division 
with  improved  debtor  control  and  in- 
creased stock  turn  being  objectives." 

In  the  manufacturing  companies,  neces- 
sary refurbishing  of  plant  and  premises 
has  slowed  down  the  anticipated  turn- 
round  of  the  pharmaceutical  division, 
but  with  an  improving  raw  material  and 
packaging  situation,  the  indications  are 
satisfactory. 

Briefly 

Bellair  Cosmetics  Ltd:  Interim  pre-tax 
profits  are  £47,000  (£28,000).  The  im- 
provement is  expected  to  continue. 
Boots  Ltd  have  opened  a  second  branch 
in  Maidenhead  in  a  new  pedestrian  only 
High  Street,  on  the  site  of  Marks  and 
Spencer's  old  store. 

Gold   Cross   Hospital   Supplies   Ltd  are 

urging  their  shareholders  to  accept  an 
offer  from  G.  D.  Searle  &  Co  which 
works  out  about  64p  per  share  against  a 
market  value  of  about  45p. 
Willows  Francis  Ltd's  profit,  before  tax, 
fell  to  £48,629  in  the  year  ended  June  30 
from  £158,000.  The  final  dividend  is 
passed  which  leaves  the  total  down  from 
3-lp  to  0-52p. 

United  Overseas  Pharmaceuticals  (Lon- 
don* Ltd.,  whose  registered  office  is  at 
Box  &  Drivers  House,  Powerscroft  Road, 
Footscray,  was  compulsorily  wound-up  by 
Mr  Justice  Megarry  in  the  High  Court 
this  week.  The  petitioners  were  the  Strang 
Chemical  Co  Ltd,  judgment  creditors  for 
£10,000. 

British  Oxygen  Co  Ltd's  medical  subsidi- 
aries in  the  UK  now  trading  as  BOC 
Medical  are  to  change  their  name  to 
BOC  Medishield  with  immediate  effect. 
The  units  involved  are  the  anaesthetic 
and  medical  equipment  company  based 
at  Harlow,  Essex,  and  the  medical  gases 
activity  with  headquarters  at  Brentford. 

Appointments 

Unichem  have  appointed  Cyril  Westgarth, 
41,  branch  manager  of  their  Scottish 
depot  at  the  Houston  Industrial  Estate, 
Livingston,  West  Lothian. 
Stratmark  Ltd  have  appointed  Mr  Stewart 
Kipling,  BA,  MPS,  their  international 
marketing  director  to  develop  their  phar- 
maceutical marketing  projects  and  ex- 
pand their  overseas  business. 
P.  Leiner  &  Sons  have  promoted  Mr  M. 
J  H.  Treleaven  from  joint  production 
manager  to  general  manager  responsible 
for  gelatin  production.  Mr  D.  G.  Keogh 
has  also  been  promoted  from  sales  mana- 
ger to  general  manager  responsible  for 
photographic  products. 
Carmen  Curler  Co  Ltd:  additions  to  staff 
and  new  titles  given  to  established  staff 
members  include  Mr  H.  Gamble  group 
product  manager;  Mrs  S.  Clarke  assistant 
product  manager;  Mr  A.  D.  Bell  product 
manager;  Mr  K.  Herbert  brand  manager; 
Mr  M.  Clutton  an  area  manager;  Mrs  C. 
Hooker  sales  promotion  manager;  and 
Mr  Tony  Vernon  national  sales  pro- 
motion manager;  Mr  R.  Trotter  becomes 
a  director. 
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Coming  events 


Sunday,  November  24 

Agricultural  and  Veterinary  Pharmacy  Group. 
Pharmaceutical  Society,  17  Bloomsbury  Square, 
London  WC1 ,  at  2.30  pm.  Annual  meeting. 

Monday,  November  25 

Slough  Branch  Pharmaceutical  Society.  The 

White  Horse,  Bath  Road,  Cippenham,  Slough,  at 
7.30  pm.  Mr  M.  D.  Brining  on  "Your  NHS 
remuneration". 

West  Midlands  Branch,  IMPU,  Medical  services 
centre,  Corbett  Hospital,  Stourbridge,  at  8  pm. 
Annual  meeting. 

Tuesday,  November  26 

Leicester  and  Leicestershire  Branch,  IMPU, 

Abbey  Motor  Hotel,  Leicester,  at  7.45  pm.  Annual 
meeting. 

Teesside  Branch,  Pharmaceutical  Society, 
Scandinavian  room,  Marton  Hotel  and  Countiy 
Club,  at  7.45  pm.  Open  forum  on  "Drug  abuse". 
West  Middlesex  Branch,  Pharmaceutical 
Society,  Bernard  Shaw  room,  Questor's  Theatre, 
Mattock  Lane,  Ealing,  at  8  pm.  Dr  J.  P.  Randeria  on 
"Osteopathy". 

Wednesday,  November  27 

Ayrshire  Branch,  Pharmaceutical  Society, 
Marine  Court  Hotel,  Ayr.  Dinner  and  dance. 
London  Branch,  Guild  of  Hospital  Pharmacists, 
Auditorium,  Wellcome  Building,  183  Euston  Road, 
London  NW1,  at  7.30  pm.  Dr  A.  J.  Tyrrell  on 
"Drugs  against  viruses?". 
Leeds  Branch,  Pharmaceutical  Society, 
Allerton  Hotel,  Leeds,  at  7.30  pm.  Annual  dinner. 
Oxfordshire  Branch,  Pharmaceutical  Society, 
Riverside  Hotel,  Burcot-on-Thames,  at  7.30  pm. 
Annual  dinner  and  dance. 
Society  for  Analytical  Chemistry,  and 
Analytical  division.  Chemical  Society,  Boots 
Co  Ltd,  Nottingham,  at  11.30  a.m  One-day  meeting 
on  "The  application  of  chromatography  to  pharma- 
ceutical analysis".  Annual  meeting  at  2pm. 

Thursday,  November  28 

Crawley,  Horsham  and  Reigate  Branch, 
Pharmaceutical  Society,  Liquifry  &  Co  Ltd 
(Interpet),  Dorking,  at  7.30  pm.  Mr  A.  Wright 
(Editor,  C&D)  on  "Putting  the  C&D  to  bed". 
Bristol  Branch,  Pharmaceutical  Society, 
Dyrham  Lodge,  16  Clifton  Park,  Bristol,  at  7.30  pm. 
Mr  J.  I.  Harris  on  "Continuing  education  for 
pharmacists  —  why". 

Leeds  Branch,  Pharmaceutical  Society, 
Golden  Lion  Hotel,  Lower  Briggate,  Leeds,  at  8  pm. 
Talk  by  Mr  A.  Hargrave  (superintendent,  Wakefield 
Pricing  Bureau). 

Slough  Branch,  Pharmaceutical  Society. 

J.  Wyeth  Brother  Ltd,  Taplow,  at  8  pm.  Chairman's 

evening. 

Friday,  November  29 

Croydon  Branch,  Pharmaceutical  Society, 
Greyhound  Hotel,  Park  Lane,  Croydon,  at  8  pm. 
Mr  A.  Graham  on  "The  black  cloud,  the  problem  of 
depression". 

j 

Advance  Information 

Pharmaceutical  Society,  Harrison  Memorial 
Lecture:  Professor  J.  B.  Stenlake  on  "Pharmaceutical 
Chemistry,  Utenda  Secundum  Artem" ,  7  pm., 
December  4,  at  17  Bloomsbury  Square,  London 
WC1. 

Pharmaceutical  and  Health  Education  Groups. 
Royal  Society  of  Health.  Mr  A.  C.  L.  Mackie, 
director  general.  Health  Education  Council,  on 
'Communication  problems  in  health  education  in 
the  consumer  society",  1  7  Bloomsbury  Square, 
London  WC1,  December  11  at  7.30  pm.  Applications 
for  admission  (free)  to  RSH  conference  department, 
13  Grosvenor  Place,  London  SW1  X  7EN,  by 
December  6 

Society  for  Drug  Research,  Chelsea  College, 
Manresa  Road,  London  SW3,  February  6,  1  975 
One  day  symposium  on '  The  role  of  toxicology  in 
the  development  of  a  drug"  (fee  £3).  Details  from 
Dr  J.  F.  Cavalla,  John  Wyeth  &  Brother  Ltd, 
Huntercombe  Lane  South,  Maidenhead,  Berks. 
British  Pharmacological  Society  and  Society 
for  Drug  Research,  Collegiate  Theatre,  University 
College,  London  WC1 ,  January  8,  1 975.  One  day 
symposium  on  "Chemical  properties  of  drugs"  (fee 
£1 ,  lunch  £1 .20).  Details  from  Dr  R.  A.  Webster, 
Department  of  Pharmacology,  University  College. 
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long  lasting  relief, 
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pastilles 

■dequalinium  chloride  B.P. 

for  infections  of 
the  mouth  and  throat 

Your  customer  benefits 

from  the  soothing  effect  of  long 
acting  Labosept  pastilles 
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14  packs  Sc^of  12 

Labosept  pastilles  contain  the  well 
proven  antiseptic,  dequalinium  chloride 
B.P.  in  a  pleasant  tasting  slow  release 
gelatin  base.  Long  acting  Labosept 
pastilles  make  short  work  of  mouth 
and  throat  infections. 
Labosept  pastilles  are  available  only 
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Put  your  money 
where  your  job  is! 

BUY  BRITISH! 


A  sound  economic  truism 

from  the 

London  Executive  Placement  Bureau 


Why  you 
should  display 

CEPLAC 

Dental  Disclosing  Tablets 

Now  available  in  a  new  pack  of  1 2 

CEPLAC  is  pleasantly  tasting  and  shows  where 

germs  can  hide  on  teeth  and  gums. 
Dentists  recommend  CEPLAC  to  their  patients. 
CEPLAC  encourages  the  use  of  tooth  brushes 
and  tooth  paste. 

Stock  up  now  and  display 


Berk  Pharmaceuticals  Limited,  Shalford,  Surrey. 
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Market 
News 


OILS  ARE  STEADIER 

London,  November  19:  The  slide  in 
essential  oil  prices  over  recent  weeks 
was  halted  during  last  week  and  in  the 
case  of  anise  the  trend  was  reversed. 
Spot  quotations  were  up  by  £2.00  kg. 
Arvensis  peppermint  was  lower. 

Dearer  among  crude  drugs  were  tolu 
oalsam,  belladonna  root,  cloves,  kola 
outs,  turmeric,  jalap  (Mexican  tubers) 
and  pepper.  Lower  were  menthol  for 
shipment,  whole  cassia  lignea,  cinna- 
mon bark  and  camphor  powder. 

Tinnevelly  senna  shipments  from  the 
port  of  Tuticorin  during  October  were 
estricted  to  the  United  States — the 
quantity  being  a  modest  four  tons  of 
eaves  and  one  ton  of  pods.  Vessels 
pound  for  UK  or  European  ports  did  not 
call  during  the  month. 

Pharmaceutical  chemical  prices  re- 
mained steady  at  previous  levels.  Para- 
cetamol continues  to  be  in  very  short 
supply. 

Pharmaceutical  chemicals 

Adrenaline:  (Per  g)  1-kg  lots  synthetic  £0.25  g; 
icid  tartrate  £0.20  g. 
minacrine  hydrochloride:  BP  £45.83  per  kg. 
mmonium     bicarbonate:     £68.60     metric  ton 
lominal. 

Aspirin:  10-ton  lots  £0.76  kg. 
Bemegride:  BPC  £16  kg. 
ismuth  salts:  £  per  kg. 


carbonate 
alkylate 
iiibgallate 
subnitrale 


orax:  BP  grades,  2-4  ton  lots  per  metric  ton,  in 
paper  bags  delivered  —  granular  £115;  crystals 
l159;  powder  £128;  extra  tine  powder  £133.  Tech- 
cal  grades  less  £30.00  per  ton  for  British 
materials. 

Boric  acid:  BP  grades  per  metric  ton  in  2-4  ton 
lots — granular  £152;  crystals  £213;  powder  £169; 
extra-fine  powder  £174;  in  paper  bags,  carriage 
paid.  Technical  is  £30.00  per  1,000  kg  less  than 
BP  grades  for  British  material. 
Bromides:  Crystals  (£  per  metric  ton). 

under  50-kg  50-kg  1 ,000-kg 

Ammonium            683  00  658.00  628.00 

otassium              621.00  596.00  586.00 

Sodium                 611.00  586.00  576.00 

♦Powder  plus  £30. 

Calamine:  BP  £557.00  per  1,000  kg  for  250-kg 
ots 

C'.nchocaine  hydrochloride:  £49.50  kg. 

Ether:  Anaesthetic  BP  2-litre  bottles  £1.76  each; 

!130-kg  drums  £0.84  kg.  Solvent  BP  —  per  metric 

:on   in   130-kg   drums  £588. 

Iodides:  £  per  kg 


under 

50-kg 

50-kq 

250-kq 

9.18 

8.95 

8.90 

7.68 

V.45 

8.13 

7.90 

8.33 

8.10 

8.05 

Potassium* 
Sodium 


under 


50-kg 
2.58 
3.26 


50-kg 
2.45 
3.15 


250-kg 
2.43 


*For  crystals  and  qranules.  Powder  pi  is  £0.11  kg. 
Kaolin:  BP  natural  £80.15  per  1,000  kg;  light 
£85.30  ex  works. 

Lobeline:  Hydrochloride  £1.20  per  g. 
Mercury  salts:  Per  kg  in  50-kg  lots;  ammoniated 
powder  £6.70;  oxides  —  red  £7.90  and  yellow 
IE7.65;  perchloride  £5.50;  subchloride  £7.00  Iodide 
£7.25  kg  for  25-kg. 

Methyl  salicylate:  Per  metric  ton  in  5-ton  lots 
£610  delivered  UK. 

Paracetamol:  Very  short.  From  £1.60  to  £2.30  per 

Ikg    as    to    source    and    quantity.    Premium  for 

idirect  compression  £0.12  kg. 

Phenylephrine  hydrochloride:  £52.00  kg  in  25-kg 

lots;   £54.00   in  5-kg. 
■Pyrogallic  acid:   Pure   in   500-kg   lots  £6.00  kg, 
^nominal. 


Crude  drugs 

Aconite:  Spot  nominal;  £1.300  metric  ton,  cif. 
Aloes:    Cape    £1,350    metric    ton    £1,300,  cif. 
Curacao  £1,400  spot;  £1,350  cif. 
Balsams     (kg)     Canada:    £18.00    cif.  Copaiba 
BPC  £2.65   spot;   £2.55  cif.   Peru:  £12.20  spot; 
no   shipment.   Tolu:  £3.75   spot;   no  cif. 
Belladonna:  (metric  ton)  Herb  £425  spot;  no  cif. 
Leaves  £800,  cif.   Root  £400-£590  spot. 
Benzoin:    BPC   spot   E67.00-E72.00    cwt;  £66.00- 
£71.00,  Cif. 

Buchu:  Rounds  £3.00  kg  spot. 
Camphor:   Natural   powder,   £5.50   kg,   cif;  syn- 
thetic  £0.78,  cif. 

Cardamoms   (per  lb  cif)  Alleppy  gr3ens  No.  1 

£1.90;  prime  seeds  £1.95. 

Cascara:  £990  metric  ton  spot. 

Cassia:  lignea  broken  £950  metric  ton,  cif;  whole 

£960,  cif. 

Cherry  bark:  Spot  £540  metric  ton;  £525,  cif. 
Chillies:  Nigerian  funtua  £375  ton  spot. 
Cinnamon:    (cif)   Seychelles  bark  £400  ton. 
Cloves:  (Per  ton,  cif) — Ceylon  £2,860:  Madagas- 
car £2,390;   Zanzibar  £2,450  nominal. 
Cochineal:  Spot.  Peruvian  silver-grey  £15.00  kg; 
Tenerife  black  £18.00,  both  nominal. 
Colocynth  pulp:  Spot,  £720  metric  en. 
Dandelion:   Spot  nominal.   Forward   £820  metric 
ton,  cif.  Oct-Dec. 

Gentian:  Root  £2.10  kg  nominal;  £2.00.  cif. 
Ginger:    (ton,    cif)    Cochin   £500,    Sierra  Leone 
unquoted;  Jamaican   No.  3  £895.   Nigerian  split 
£570  (£600  spot). 

Henbane:  Niger  £1,300  metric  ton;  £1,250,  cif. 
Honey:  (per  ton  in  6-cwt  drums  ex-warehouse) 
Australian  light  amber  £500,  medium  £490,  Cana- 
dian £585,  Mexican  £470. 
Hydrastis:  £9.70,  kg  spot;  £9.40,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £3.60  spot;  £3.30 
cif    Matto  Grosso  spot  nominal  £9.00,  shipment 
£9.50  nominal.  Colombian  £5.30;  £5.15  cif. 
Jalap:  Mexican  whole  tubers  £2,100  metric  ton. 
Kola  nuts:  W.  African  £150  metric  ton,  £140,  cif. 
Lanolin:   1,000   kg    lots   BP  grades   f'om  £657; 
cosmetic  £726;  technical  £620 
Lemon  peel:  £870,  metric  ton  spot;  £860,  cif. 
Liquorice  root:  No  spot;  Chinese  for  shipment 
£250  metric  ton,  cif. 

Lobelia:  European  £800  metric  ton  cif;  American, 
coarse  powder,  £470. 

Lycopodium:    Indian   £4.50   kg;   £4.10,  cif. 
Mace:  Grenada  No.  1  £3,024  ton  fob. 
Menthol:    Brazilian    £16.00    kg    spot;  shipment 
£15.00,  cif.  Chinese  £22.00  spot;  cif  nominal. 
Nutmeg:  (ton  cif)  East  India  80's  £1,675,  110's 
£1,650;    bwp    £1,320.    West    Indies    £1,650  for 
sound  unsorted. 

Nux  vomica:  £10  metric  ton  spot;  £1.10.  cif. 
Pepper:    (ton,    cif)    Sarawak    black   £780;  white 
£970. 

Pimento:  (ton)  Shipment  $(Jamaican)  2,500  fob. 
Podophyllum:  Emodi  £505  metric  ton  spot;  £495 
cif. 

Quillaia:  £1,350  metric  ton  soot;  £1,300,  cif. 
Rhubarb:  Chinese  rounds  60%  pinky  £1.40  kg 
Sarsaparilla:  £1.25  kg  spot. 
Seeds:  (ton)  Anise:  China  Star  unselected  £725 
cif.    Caraway:    Dutch    £365,    cif.   Celery:  Indian 
£400,    cif.    Coriander:    Moroccan    £100;  Russian 
£110   both    cif.    Cumin:    Iranian   £610,    cif.  Dill: 
Chinese     for     shipment     £205;      Indian  £215 
cif.     Fennel:     £400,      cif.      Fenugreek:  £160', 
cif.   Mustard:  E320-E340  spot. 
Senega:  No  spot;  shipment  £6.60,  kg  cif  nominal 
Senna:  Tinnevelly  faq  manufacturing  pods  £0.25 
kg;  leaves  No.  3  faq,  E0.27. 

Squill:  White  £1.45  kg  nominal  spot;  £1  40  kq 
cif.  '  M 

Styrax:  £2.55  kg  spot;  shipment  £2.50.  cif. 
Tonquin  beans:  £1.35  spot;  £1.30,  cif. 
Turmeric:  Madras  finger  £300  ton  spot,  £262;  cif 
Valerian:  Indian  new-crop  root  £600  metric  ton. 
Waxes:    Bees'    nominal.    Candelilla   £630  metric 
ton,  cif.  Carnauba  fatty  grey  £1,975  siot;  £1  875 
cif,  prime  yellow  £2,100;  £2,000.  cif. 
Witchhazel  leaves:  Spot  £1.85  kg;  £1  80,  cif 


Essential  and  expressed  oils 

Almond:  Drum  lots  £1.32  kq. 
Amber:  Rectified  £0.45  spot. 
Anise:   £18.00   spot;   £16.00,  cif. 
Bay:  West  Indian  about  £15.00  kg. 
Bergamot:   From   £14.00  kg  as  to  grade. 
Bois  de   Rose:   Shipment  £6.40,  cif. 
Buchu:  English  distilled  £270  kg  nominal. 
Cade:  Spanish  £1.20  kg  spot. 
Cajuput:  £5.00  kg  on  spot. 
Camphor   white:    £2.30   kg    spot    and  cif. 
Cananga:  Java  £14.00  kg  spot. 
Caraway:   Imported  £21.00  kg. 
Cardamom:    English   distilled   £85.00  kg. 
Cassia:  Chinese  £14.00  kg  spot;  £13.60  cif. 
Cedarwood:  Chinese  £1.65  kg  spot;  £1.65.  cif. 
Celery:  English  £38.00  kg. 

Cinnamon:  Ceylon  leaf  £2.95  spot;  £2.50,  cif. 

English   distilled   bark  £180  kg. 

Citronella:   Ceylon   £2.00   kg   spot;   £1.70,  cif. 

Clove:   Madagascar   leaf  £2.60  kg  cif. 

Coriander:  £14.50  kg  spot. 

Cubeb:  English  distilled  £22.00  kg. 

Dill:  £16.00  kg  nominal. 

Eucalyptus:  Chinese  £7.50  kg  spot  and   cif  for 
80-85  per  cent.  Spanish/Portugese  £4.25,  cif. 
Fennel:  Spanish  nominal. 
Geranium:   (kg)   Bourbon  £25.50  kg  spot. 


Ginger:  English  distilled  £75.00  kg  nominal 

Juniper:    Imported    £25.00  kg. 

Lavender:  French  £14.00  kg  spot. 

Lavender  spike:  £13.00  kg  spot. 

Lemon:  Sicillian  best  grades  from  £7.25  kg. 

Lemongrass:  Spot  £3.10  kg;  £3.00  cif. 

Lime:  West  Indian  £7.60  kg  spot. 

Mandarin:  £5.80  kg  c  and  f. 

Nutmeg:    (per  kg)    English   distilled   from  West 

Indian  £24.00;  from   E.   Indian  £27.00. 

Palmarosa:  No  East  Indian.  Brazilian  spot  £8.00. 

Patchouli:  £6.50  kg  spot  and  cif. 

kg;  no  cif. 

Pennyroyal:  To  arrive  £5.50  kg. 

Peppermint:   (kg)   Arvensis  Brazilian  £5.50  spot; 

£5.25,    cif.    Chinese    £10.50    spot;    £9.50  cif. 

American  piperata  from  £18.00. 

Pepper:  English  distilled  ex  black  £64.00  kg. 

Petitgrain:  £6.50  kg  spot. 

Pine:  (kg)  Pumillonis  £1.75;  sylvestris  £0.51. 

Rosemary:  Firm  at  £6.50  kg  spot. 

Sage:  Spanish  £8.90  kg  spot. 

Sandalwood:   Mysore   spot  and  cif  £65.00  kg. 

Sassafras:    (cif)    Chinese    £1.97    kg;  Brazilian 

£1.60. 

Spearmint:  Chinese  £7.60  kg  spot  and  cif.  Ameri- 
can £10.00  spot. 
Thyme:  Red  65/70%  £9.00  kg. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  in  the  present  state  of 
the  markets  quotations  change  frequently. 


V\festminster 
report 

IMo  relief  for  tax  collectors 

Dr  John  Gilbert,  Financial  Secretary  to 
the  Treasury,  last  week  refused  a  request, 
from  Mr  Malcolm  Rifkind  MP,  to  in- 
troduce measures  enabling  small  shop- 
keepers to  have  their  tax  liability  re- 
assessed to  take  into  account  the  work 
they  performed  "as  unpaid  tax  collectors 
for  Her  Majesty's  Government." 

Whooping  cough  vaccine 

A  total  of  472  reports  of  adverse  re- 
actions following  the  administration  of 
vaccine  containing  a  pertussis  component 
had  been  received  by  the  Committee 
on  Safety  of  Medicines  between  1964-72 
Dr  Owen  announced  in  reply  to  a 
Commons  question  last  week.  A  total 
of  15  deaths  were  recorded  as  following 
such  vaccination,  but  not  all  were  neces- 
sarily due  to  it,  and  many  of  the  reactions 
were  not  severe.  There  had  been  2,437 
cases  of  whooping  cough  and  two  deaths 
from  it  recorded  in  Britain  in  1973. 

Call  to  'buy  British' 

Mr  Walter  Percival,  MP.  asked  in  the 
Commons  last  week  if  steps  would  be 
taken  to  encourage  hospitals  to  buy  drugs 
and  other  medical  products  from  British- 
owned  companies,  rather  than  from 
American-owned  firms,  "since  British 
medical  products  sold  in  the  USA  are 
subject  to  a  customs  duty  of  over  20  per 
cent,  whereas  American  medical  products 
are  admitted  on  payment  of  less  than 
10  per  cent  customs  duty." 

"I  would  not  consider  it  desirable  to 
restrict  the  selection  of  medical  supplies 
by  reference  to  national  tariff  levels". 
Dr  David  Owen,  Minister  of  State,  De- 
partment of  Health,  said  in  reply.  He  also 
pointed  out  that  the  duties  charged  on 
such  goods  imported  into  the  USA  ranged 
from  zero  to  25  per  cent,  and  for  such 
US  imports  into  the  UK  from  3-1  to 
20-6  per  cent. 
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126  INSTANT  LOAD 

As  many  as  you  like  — 
whilst  present  stocks  last ! 
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The  VIVA 

gives  them 
everything 
they  want 

for  only..     INC.  VAT 

GOOD  STOCKS  AVAILABLE 
PROMPT  DELIVERY 


£420 


VIVA'S 


NO  PRICE  INCREASE  YET! 
The  ideal  Christmas  present 

For  the  vast  majority  of  ordinary 
men  and  women  who  just  want 
a  good  easy-to-use  camera  at  a 
very  modest  price. 

The  VIVA  is  produced  by  a  famous  French 
maker  who  specialise  in  producing  efficient 
cameras  of  advance  design  and  beautiful 
appearance  at  a  very  low  price. 
The  VIVA  has  proved  a  big  success  in 
over  70  countries  including  Japan. 

-Note  these  features  

■  FIXED  FOCUS  "LEVER  FILM  WIND 
■DOUBLE  EXPOSURE  &  OVERWIND 
PREVENTION  ■  SUNNY /CLOUDY 
SHUTTER  SETTINGS  ■  BUILT-IN  CUBE 
FLASH  ■  LARGE  CLEAR  VIEW-FINDER 

■  QUALITY  WRIST  STRAP  and  no 
strings  attached 'guarantee. 

I  SMART  CARRY  CASE  AVAILABLE 


Obtainable  from 
VESTRIC 

or  direct  from 


SOLE  CONCESSIONNAIRES  (Importers  Exporters  Manufacturers) 

MENDEL  BROTHERS 

Ellesmere  Chambers  ■  Church  St.  •  Preston  •  Lanes 

Tel.  0772  55907 


SPECIAL  OFFER 

75%  Profit  for  you 

10ml  ROLLETTE 
OF  PURE 

VITAMIN  E  OIL 


The  Economical  and  Easy  way  to 
apply  vitamin  E  to  the  skin 
7  Rollettes  charged  as  6 
and  with  point  of  sale  display 
Send  £6  for  immediate  despatch 

Worth  retail  £10.50 

Profit  75% 

Offer  closes  14th  December  1974 

AQUA  MAID  COMPANY  LIMITED, 

225  Putney  Bridge  Road,  London,  S.W.15 


FISHERMAN'S 
FRIEND 


Throat  &  Chest 
Lozenges 

THE 
EXTRA 
STRONG 
ONE 


[ 


IN  ATTRACTIVE  DISPLAY  OUTERS  OF 
20  PACKETS 

LOFTHOUSE  CHEMICAL  PRODUCTS  FLEETWOOD 
Tel.  Fleetwood  2435 


IMEWBALL  &  MASON  LTD. 

Established  in  1850 

THE   MOST   COMPREHENSIVE   RANGE  OF   HERBAL  EXTRACTS. 
CULINARY     HERBS.     SPICES.     FOOD    FLAVOURS    AND  FOOD 
COLOURS. 

Specially  packed  with  the  retail  Pharmacy  in  mind. 
Send  for  detailed  price  list  or  telephone  SEDGLEY  2537. 


BURTON 


DORMSTON  TRADING  ESTATE, 
ROAD,    DUDLEY,   WEST  MIDLANDS, 


DY1BR- 


SILESCOL  TUBING 

TRANSLUCENT  SILICONE  RUBBER 

Elastic  at  temperatures  up  to  180/200°C 
Will  not  deteriorate  in  storage 


Q0GO 


ESCO  (RUBBER)  LTD 
14-16  GREAT  PORTLAND  ST.,  LONDON  W1N  5AB 
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Classified 
Adverts 


vertisenrcents 

Post  to  Classified  Advertisements,  Chemist  &  Drug 
gist,  25  New  Street  Square,  London,  EC4A  3JA. 
Telephone:  01-353  3212. 

Publication  date  Every  Saturday. 

Headings  All  advertisements  appear  under  appro- 
priate headings. 


Display/Semi  Display  £3  00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 
Whole  Page  £250  (254mm  x  178mm) . 
Half  Page  £150  (125mm  x  178mm) . 
Quarter  Page  £80  (125mm  x  86mm) 

Lineage  £0-60  per  line,  minimum  5  lines  @  £3  00. 

Box  Numbers  £0-30  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  Date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Appointments 


HM  PRISON  AND 
BORSTAL  SmVtOB 

PHARMACEUTICAL  STAFF 
IN  THE  PRISON  SERVICE 

Pharmaceutical  staff  (male  or  female)  are 
required  at  the  following  establishments: 

PHARMACY  TECHNICIANS 

HM  Prison  HM  Prison 

Parkhurst  Road  68  Hornby  Road 

Holloway  Liverpool 
London,  N7 

Salary  scale  £1,251  rising  to  £1,650  plus  £86 
per  annum  environment  allowance  and  £126 
per  annum  London  Weighting  at  Holloway. 

SENIOR  PHARMACISTS 

HM  Prison  HM  Prison 

Parkhurst  Road  Wormwood  Scrubs 

Holloway  Du  Cane  Road 

London,  N7  London,  W12 

Salary  scale  £1,956  rising  to  £2,391  plus  £123 
per  annum  environment  allowance  and  £126 
per  annuum  London  Weighting.  Starting  pay 
above  the  minimum  of  the  scale  may  be 
offered  to  candidates  with  previous  National 
Health  Service,  Government  Service  or  other 
comparable  experience. 

Prison  pharmaceutical  work  is  most  interesting, 
varied  and  professionally  satisfying.  Five-day 
week. 

Pharmacists  are  encouraged  to  attend  post 
graduate  courses  on  "Drug  Stability,"  "For- 
mulation of  Drug  Dosages." 

Posts  superannuable  under  National  Health 
Service  superannuation  scheme. 

Intending  applicants  may  obtain  further  infor- 
mation from  the  Head  Pharmacist,  HM 
Prison,  Parkhurst,  Isle  of  Wight  (Telephone: 
098-381  3855). 

Application  forms  obtainable  from  the  Estab- 
lishment Officer,  Home  Office.  Prison  Depart- 
ment (R  10/10  VDC/TI),  Portland  House, 
Stag  Place,  London  SW1.  Please  state  which 
post  you  are  interested  in. 

CLOSING  DATE:  13  December,  1974. 


EXPORT 
EXECUTIVE 


We  are  a  progressive  medium  sized  Pharmaceutical 
Company  based  in  East  Anglia  exporting  40  per  cent 
of  our  output  to  more  than  60  markets. 

We  need  an  energetic  Export  Executive  aged  27-35 
with  brand  and  distributor  management  experience  in 
overseas  markets  with  either  ethical  or  OTC  pharma- 
ceutical products.  Experience  in  developing  territories 
would  be  particularly  useful  as  would  fluency  in  an- 
other European  language.  Applicants  must  be  prepared 
to  iravel  extensively. 

The  Executive  will  be  directly  responsible  to  the 
Marketing  Director  after  a  familiarisation  period.  Con- 
siderable career  opportunities  exist  and  an  attractive 
salary  will  be  paid  to  the  right  man. 

Please  apply  to: 

Managing  Director, 
Kirby  Pharmaceuticals, 
Mildenhall, 

Bury  St.  Edmunds,  Suffolk  1P28  7 AX. 


PHARMACEUTICAL  STAFF 

IN  THE  PRISON  SERVICE 

Sessional  Pharmacists  are  required  at  the 
following  establishments: — 

HM  Prison,  Parkhurst  Road,  Holloway, 
London,  N7 

HM  Prison,  Wormwood  Scrubs,  Du  Cane 
Road,  London,  W12 

HM  Prison,  Armley,  Leeds,  Yorks 

£4.53  per  session  of  4  hours. 

Apply  to  the  Head  Pharmacist,  HM  Prison, 
Parkhurst,  Isle  of  Wight  (Telephone:  098 
381  3855)  for  particulars,  stating  age,  quali- 
fications, experience  and  the  post  in  which 
you  are  interested. 
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Business  opportunities 


TURN  YOUR  SURPLUS  STOCKS 

INTO  CASH! 
WE  WILL  BUY  YOUR  SURPLUS 
TOILETRIES,  COSMETICS  +  O.T.C.  LINES 
NO  QUANTITY  TOO  LARGE!! 

Contact 

MIDLAND  STOCK  DISPOSALS 

15  Adlington  Road,  Oadby,  Leicester 
Tel:  Leicester  56517 

WE  GIVE  IMMEDIATE  VALUATION 
COLLECT  +  PAY 


TILBURY   DOCK  —  (S.E.  Essex) 

A  medico-dental  complex  is  proposed  in  a  substantial 
building  of  great  character  to  include  a  pharmacist. 
The  unit  proposed  for  the  pharmacist  will  have  its  own 
separate  entrance.  We  invite  an  energetic  and  enter- 
prising pharmacist,  able  to  provide  a  good  service, 
if  possible  a  late  night  service  as  there  is  no  night 
service  by  any  chemist  in  South  East  Essex.  There 
is  no  other  chemist  within  a  radius  of  one  mile.  The 
premises  stand  close  to  Tilbury-Fenchurch  railway 
station  and  buses  stop  just  outside  the  building.  The 
premises  are  also  close  to  the  Gravesend/Tilbury 
Ferry. 

Chemists  interested  should  contact  Mr  D.  Doble,  53 
Dock  Road,  Tilbury,  Essex.  Telephone:  Tilbury  2396. 


GOOD  OPPORTUNITIES  FOR 
GENERIC  PHARMACEUTICAL  CHEMISTS 

We  will  purchase  for  cash  or  L/C  certain  stocks  of 
drugs.  Good  prices  given  for  good  services  and 
quantity.  Inquiries  welcome. 

Contact:  P.O.  Box  52, 

Tsai  Tse  Mui  Post  Office, 
Hong  Kong. 


Agencies  Agents 


MALTA — A  leadina  pharmaceutical- 
import  organisation  (4  Medical 
Reps,  and  2  salesmen)  with  head 
office  in  Valetta,  recently  geared 
and  staffed  for  further  expansion, 
seeks  additional  ethicals  or  other 
suitable  lines  for  sale  through 
pharmacies.  Direct  coverage  of  all 
retail  pharmacies  every  week.  Ex- 
clusive Distributorship  deal  pre- 
ferred. Write  Box  No.  2273. 


LAVETRA  UK  LIMITED 

requires  a  freelance  represen- 
tative calling  on  surgical  supply 
and  drug  stores  with  an  exciting 
new  range  of  marital  aids  and 
contraceptives.  Apply  in  writing 
to  Lavetra  UK  Ltd.,  532  King- 
ston   Road.    London,  S.W.20 


Our  address 
for  Box  No. 
replies  is: 

Chemist  & 

Druggist 

25  New  Street 

Square 

London 

EC4A  3JA 

Tel:  01-353  3212 


Shopfitting 


PALLET  RACKING 
AND 

STEEL  SHELVING 
FOR  SALE 

AND 
WANTED 
01-485  5535 


SHOPFRONTS  and  Interior  fittings 
by  Chemist  Specialists  WARWICK 
SHOPFITTING,  20  Rudd  Street, 
London,  SE18  6RS  Tel  01-854 
G343 


Hospital 
appointments 


Miscellaneous 


REDBRIDGE/ 
WALTHAM  FOREST  AREA 
HEALTH  AUTHORITY 
EAST  RODING 
HEALTH  DISTRICT 

KING      GEORGE  HOSPITAL, 

Eastern  Avenue,  llford,  Essex. 
BARKING  HOSPITAL,  Upney 
Lane,  Barking,  Essex. 
PHARMACISTS  required  full  or 
part-time,  for  duties  at  either 
of  the  above  hospitals.  Both 
hospitals  are  in  pleasant  outer 
London  Residential  Areas  and 
are  both  adjacant  to  Under- 
ground Stations,  with  direct 
access  to  Central  London. 
Salary  scale  £1 ,872-£2,340,  plus 
£126  p. a.  London  Weighting  and 
Threshold  Agreement  Payments. 
Enquiries  and  applications  to 
District  Pharmaceutical  Officer, 
Barking  Hospital,  Upney  Lane. 
Barking,  Essex.  Telephone  No. 
01-594  3898. 


Redbrldge/Waltham  Forest  Are* 
Health  Authority 
East  Rodlng  District 
KING  GEORGE  HOSPITAL, 

Eastern    Avenue,    llford,  Essex. 
BARKING  HOSPITAL, 
Upney  Lane,  Barking,  Essex. 
GOODMAYES  HOSPITAL, 

Barley  Lane,  Goodmayes,  Essex. 

PHARMACY 
TECHNICIANS 

required.  Qualified,  full  or  part 
time.  Applications  and  enquiries 
to  District  Pharmaceutical  Officer, 
Barking  Hospital,  Upney  Lane, 
Barking,  Essex. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road.  London,  W.11. 
Tel:  Park  3137-8 


GOOD  PRICES  always  paid  for  com- 
plete old  Chemists  shop  Interiors, 
Including  shelf,  drawer,  and  dispen- 
sing units,  showcases,  |ars  etc.  127, 
Pancras  Rd.,  London,  N.W.1.  01-387 
6039. 


INFORMATION! 

Tablet  &  Capsule  Identification 
Guide. 

Buyers  Guide. 

Multiple  Retail  Outlets  and 

Wholesalers. 

Hospital  Pharmacists. 

Pharmaceutical  Organisations. 

These  are  Just  some  of  the 

sections  included  In 

CHEMIST  &  DRUGGIST 

DIRECTORY  1974. 

The  essential  reference  for  every 

pharmaceutical  Retailer, 

Wholesaler  and  Manufacturer 

Seni  for  your  copy  today  to: 

Chemist  &  Druggist, 

25  New  Street  Square 

London  EC4A  3JA 

01-353  3212  (Mr.  Hayes) 

Price  £7-50  Inc.  postage  and 

handling. 

C&D  Subscribers  only  £4.50  Inc 
postage  and  handling. 


STARGEMS 

FASHION  JEWELLERY 

DISPLAYS 

Gentlemen  dispense  a  lighten- 
ing pick-me-up  for  your  business 
by  stocking  our  range  of  Star- 
Gems  Displays.  These  elegant 
little  salesmen  are  working  very 
successfully  all  over  the  coun- 
try reaping  In  handsome  profits, 
continuity  of  which  Is  assured 
by  repeats  from  our  huge  stock, 
fantastic  selection  on  each  dis- 
play giving  a  wonderful  range 
without  stocking  large  quantities 
of  each  line.  These  little  pep 
pills  can  be  working  for  you 
within  seconds  of  delivery. 
Every  line  clearly  marked  with 
suggested  retail  selling  price. 
Phone  Leicester  26403  (STD 
Code  0533)  now  or  write  to 
R.  F.  Vernon  &  Co.,  52  Mount 
Road,  Leicester.  REMEMBER 
presentation  spells  profits. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd 
34  Shudehill,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery.  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings. Brooches.  Bracelets,  Hair- 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  availaple. 


FASHION  JEWELLERY 
PARCELS 

Gentlemen  you  cannot  do  better 
than  deal  with  the  specialists. 
£30  minimum  seven  days  appro- 
val. Contact  R.  F.  Vernon  & 
Co.,  52  Mount  Road,  Leicester, 
Phone  Leicester  28403  (STD 
Code  0533). 


ATTENTION  CHEMISTS  FOR  FIRST- 
CLASS  SERVICE.  Elastic  hosiery, 
surgical  dressings,  trusses,  belts, 
colostomy  appliances,  portable 
urinals,  etc.  D.  A.  ARTHUR  SURGI- 
CAL SUPPLIES  LTD.,  Wholesale 
Chemists,  65  Dalmeny  Street,  Edin- 
burgh EH6  8PW.  24-hour  answering 
service  031  554  6375. 

PREMATURE  EJACULATION  can  be 
prevented  with  DEFERGEL.  6  tubes 
£2.75  (Retail  75p)  plus  VAT  Post 
Free  —  Lloyd's,  51,  Albert  Road 
Southsea,  Hants. 

LABELS  for  medicine  bottles,  also 
price  tickets  and  sale  tickets. 
Samples  from  Linet  Press,  719 
North  Circular  Road,  London,  NW2 
7AH.  Tel:  01-450  4164. 


Tolley's 

Tax  Tables  1974/75 

16  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  income  tax,  corp- 
oration tax  and  ACT,  for 
60p. 

Tolley  Publishing  Co.,  44a 
High  Street,  Croydon  CR9 
1UU  01-686  9144 


Printed  in  Britain  by  W.  S.  CAINES  Ltd,  Plaistow,  London  E.13,  and  published  by  BENN  BROTHERS  LTD,  25  New  Street  Square,  London,  EC4A  3JA. 
Registered  at  the  GPO  as  a  newspaper.  16/16/20S. 
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William  Ransom  is  a  very  keen  gardener 


A  scientific  gardener,  who 
grows  and  imports  large 
quantities  of  raw  materials  - 
processes  them  to  perfection, 
and  supplies  you  with 
galenicals  of  which  he  is 


justifiably  proud. 

When  you've  been  in 
business  for  one  hundred  and 
twenty  four  years  and  remained 
completely  independent  - 
you've  got  to  be  good. 


v. 


HITCHIN  ■  HERTFORDSHIRE  •  ENGLAND 


752    Chemist  &  Druggist 


23  November  1974 


Formula  16  puts  new  life  into  grey  hair. 


Puts  new  life  into  living. 


Formula  16  is  an  amazing 
discovery,  a  colourless  liquid  that 
acts  gradually,  progressively, 
scientifically,  causing  grey  hair 
to  return  to  a  natural  looldng 
colour.  In  fact  the  colour  change  is 
so  gradual  nobody  notices. 

Proved  and  fully  tested 

Years  of  scientific 
research  have  gone  into 
perfecting  Formula  16 
and  thousands  of  users 
already  testify  to  the 
effectiveness  we  claim. 
And  it  works  on  any 
colour  hair. 

Easy  to  use -for 
men  or  women 


You  simply  apply  a  little  to 
your  scalp  every  day  for  10-21 
days  depending  on  the  thickness 
of  your  hair.  Once  this  treatment  is 
complete, you  need  just  one 
application  every  week  to  keep 
your  restored  hair  colour. 
When  you  use 
Formula  16  you  should 
also  use  Formula  16 
Shampoo.  It  sets  up 
your  scalp  and  hair  for 
this  treatment  and 
keeps  it  clean,  healthy 
and  vigorous. 
Obtainable  from  all 
;.:  good  chemists  and 
Ifdepartment  stores. 


Formula  16 

brings  back 
natural  looking  colour  to  grey  hair. 

Gradually. 

Send  for  a  free  leaflet  to: 
L.  E.  Vincent  &  Partners  Ltd.,  Kings  House,  10  Haymarket,  London  SW1. 


